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tomorrow’s europe
For almost 20 years, the European Business Summit is proud to have provided a debating
platform enabling business representatives to engage with policy-makers to act as solution providers and harness the positive forces at work.
As the European Business Summit gathers the most inquisitive minds to address challenges transforming Europe, we have invited women leaders to contribute to the EBS
Publication. They will share their thoughts in a compelling series of essays addressing
some crucial questions. How to compete within a globalized economy whilst guaranteeing and improving our democratic socio-economic model? How to ensure smooth
societal transitions brought by digitalisation, the changing nature of work and the development of cleaner energy? These are some of the crucial questions to be touched upon.
The world we live in is transforming at unprecedented rates. While global players have
woken up and are increasingly gaining ground, Europe is facing an array of demands and
challenges. Growing inequalities, slow economic growth, greater disconnect between
the European Institutions and EU citizens, climate change, digitalisation and populism
are fuelling scepticism. As these tensions escalate and cleavages deepen among the
population, the legitimacy of the European project is itself being questioned. Can the
European Union address the complex array of challenges facing the 21st century?
The European Union has found ways to address member states’ issues that could otherwise not be addressed and offer opportunities to citizens otherwise not available. Europe
has been made stronger through cooperation, however difficult this inclusive path may
sometimes be. Our solidarity has been the envy of many around the world. However, paradoxically, just when Europe is needed the most to resist fierce international competition
and to protect our liberties, its essence is the most endangered.
As we approach the European Elections, EBS aims to encourage business and policy
makers to work hand in hand. The European Union must look towards the future and
consolidate a cohesive leadership to lead in a globalised world. It must be prouder of its
accomplishments, benefit all citizens and take ownership of its natural prominent role to
play on the international plane.
I would like to take this opportunity to sincerely thank all the prominent leaders for their
contributions. I am confident these essays will resonate strongly.
I hope you enjoy these very inspiring essays.
Arnaud Thysen
Director General
European Business Summit
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foreword
Europe today is in a dichotomy. On the one hand it is at the forefront of huge
cultural, economic and social advances. The European family continues to grow
and, as part of that, we welcome new, vibrant economies into the fold. At the same
time, it is at a crossroads and under the global spotlight like never before. The way policy makers and business leaders react today will redefine the Europe of tomorrow.
We are striving for a Europe that reflects the values of the European Business Summit;
to be an inclusive, innovative and connected community. There are many reasons for
optimism. Policy makers are working with businesses to make contributions to an
even better Europe. And increasingly, we are talking about women sitting alongside
their male counterparts, taking their rightful place at the heart of that process.
As this collection of essays will demonstrate, women across Europe are assuming
more and more responsibility and getting closer to a gender-neutral playing field we,
as business leaders, must strive for.
We have come a long way, and I am passionate about ensuring this progress continues.
It is the shared responsibility of every last one of us, both men and women, to ensure
there is equality for the future leaders of tomorrow. I know this will be a common topic
of discussion at the European Business Summit 2019 and I welcome seeing the result
of new policies, strategies and actions to encourage female leadership and greater gender neutrality – and diversity in general.
As technology becomes more and more advanced, so do the skills required from
Europe’s students and future leaders. They can’t solely rely on their local education system, no matter how good it might be, to provide for their future needs. It is now our responsibility, as successful business leaders, to help develop this generation and shape
their learning environment beyond the classroom. We need to be innovative with the
tools for them to thrive.
This not only includes providing students with the theoretical understanding of new
technology, but also with real-world opportunities. They need to develop and practice
their skills to understand the impact and implications of how technology works.
You may have heard the phrase ‘moving at a million miles an hour.’ I think it is one of
the best phrases to summarise the rate of today’s technology advancements. However,
we are starting to see common themes emerge.
Hanne B. Sorensen
Director (Independent Non-Executive)
Tata Consultancy Services
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Abisoye Ajayi-Akinfolarin
GirlsCoding, Founder, Nigeria

Technology is changing the narrative, bringing
new realities and with the new reality of digital
technology comes the opportunity to empower
those born into a place of fewer opportunities.

When I was invited to
contribute to this collection
of essays, I wondered what
an African can contribute
towards Europe’s future.
However, the ever-increasing number of deaths
recorded as young women and men from Africa
risk their lives to migrate
to Europe is a strong
motivation.
Europe is the second smallest continent in the world
with 50 different countries
and 28 of these countries
belongs to the European
Union. It is a continent with
diverse individuals from
different regions with large
number of immigrants.
Europe has scenic sites;
from the breathtaking
cities of Barcelona, Prague,
Florence, Amsterdam to the
romantic city of Paris. The
region has attracted large
numbers of tourists yearround particularly during
the summer.

Recently, there has
been large influx of migrants into Europe via
the Mediterranean. The
migrant’s population
consists of higher number
of Africans and Arabs.
An alarming number of
migrants particularly
from sub-Saharan African
countries have endured
long trips in extreme conditions to reach Libya and
Algeria in order to get into
European countries particularly France, Italy and
Spain. In the coming years,
migration into Europe will
continue to accelerate in
speed and scale.
Previously, the European
Union (‘EU’) has pushed different countries particularly
the ones from Niger northward and Nigeria to adopt
laws and policies that will
block the illegal migration
of persons. However, the
policies adopted by countries like Libya and Nigeria

are short-term and have
been counter-productive1.
In the nearest future, the
European Union will definitely adopt ambitious policies and implement stricter
laws to curb the alarming
influx of illegal migrants.
The EU Trust fund for Africa
has been created to tackle
the foundational cause
of migration however the
result has not been fully
satisfactory. In the coming
years, the current security-driven approach of the
EU member states will no
longer be considered viable,
and a more holistic tactic
of solving the root cause
of migration would be the
focus of the EU.
In this essay, I want to make
a strong case for technology as a means for tackling
the migration problem
from Africa to Europe.
Technology is transforming everyday lives and has
become essential to how all

United Nations’ 2030 Sustainable Development Goals Agenda, namely goal 5: Achieve gender equality and empower all women and girls

1
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The opportunities that technology brings
are immeasurable.

businesses operate across
different sectors. Emerging
technologies are fast
becoming determinates on
how we live and exist; from
big data to artificial intelligence. Never in the history
of the world have we had it
this easy. Technology has
democratized how knowledge can be acquired and
traded in the new market
place. A couple of decades
ago a high school graduate
in Nigeria was conﬁned
to the lower rungs of a
corporate ladder or perhaps
an entrepreneurial venture
in farming or trading. But
technology is changing the
narrative, bringing new
realities and with the new
reality of digital technology
comes the opportunity to
empower those born into
a place of fewer opportunities. And we are just
witnessing the beginning.
The opportunities that
technology brings are
immeasurable.

The majority of young
people illegally migrating
into Europe are from the
marginalized societies with
little or no connectivity to
the world of opportunities
offered by technology.
Hence, we believe that if
technology is introduced to
them as an alternative, they
will embrace it, and utilize
it to build a great future
in Africa and eventually
collaborate with technology-based organization in
Europe thereby contributing positively to society.
A very good example is
the work we do with girls
from the underprivileged
societies in Lagos, Nigeria.
Where we identified a floating slum called Makoko
community, a home for over
400,000 people living in
shanties. The young people
in this community are a
ready target for illegal migration. Over the years our
own mechanism for bringing the beautiful young girls
born in this community
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out, is by giving them an
economically viable skillset
at an early age.
A 6-month training in frontend design, can be used to
jumpstart a ﬂedgling career
in computer programming,
which in turn can open
up opportunities across
international boundaries.
Through technology, years
of subpar educational opportunities and poor living
conditions can be obliterated by a 6-month course;
opportunities reserved only
for graduates of the most
prestigious universities
across the world suddenly
open up for anyone with a
functional skill set.
Furthermore, digital technology-based careers have
a lower barrier-to-entry
thus it is a viable means of
support to young people
who might never otherwise
be suited for job opportunities in other professional
paths which require more
educational qualiﬁcations.

Digital technology-based careers have a
lower barrier-to-entry thus it is a viable
means of support to young people.

At GirlsCoding we have
exploited and are still exploiting these opportunities
with tangible evidence of
success.

Makoko (a floating community), helping making the
fishermen sell more seafood
at a better price thereby
make a good living.

illegal migration. European
and African leaders must
think more in this direction.

GirlsCoding is an intense
program organized by
Pearls Africa Foundation
for young girls’ age 10-17
years, living in underserved
communities in Nigeria,
to train them in computer
skills, robotics and web
development skills with a
learning process in a basic
programming language
such as HTML, CSS,
JavaScript and Python.
These girls equipped with
this skill have become
problem solvers not just
for themselves but for their
entire communities. The
following projects and more
have been undertaken by
our girls:

Female Genital Mutilation
(www.breaktheblade.org):
An advocacy tool created
by some of our girls as a
team to solve the problem of
Female Genital Mutilation
in our country and some
other places. This platform
sensitizes people on the
negativity of the practice
and is finding a way to help
the victims.

We believe
acquiring
technological
skills is not
only an
investment
but also a
sustainable
means of
solving the
problem
of illegal
migration.

Makoko fresh ( http://www.
makokofresh.com.ng/) An
ecommerce platform that
connects buyers of fresh fish
to the fishermen who live in

Hope Basket (www.hopebasket.com.ng): A project
built to help get decluttered
materials across to the
internally displaced persons
in their respective camps.
We believe acquiring technological skills is not only
an investment especially
when targeted directly
towards African youth but
also a sustainable means
of solving the problem of
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Deanna Bass

Executive Director, Global Diversity and Inclusion,
Procter & Gamble

Attracting and retaining women in the workforce
is good for women, it’s good for the economy,
and good for business.

Workplace Equality
Begins At Home
The urgency to deliver gender
equality in the workforce
is stronger than ever.
Increasing women’s workforce participation, closing
the pay gap and equalizing
responsibilities at home are
not just nice-to-haves, but
an economic imperative for
governments and companies
alike.
Attracting and retaining
women in the workforce is
good for women, it’s good for
the economy, and good for
business.
This conversation is alive and
well across the European
Union. According to the
European Institute for
Gender Equality, improving
gender equality overall could
add up to €3.15 trillion in
EU GDP by 2050. Moreover,
ensuring a level playing field
for women at work and providing equal opportunities
for them to rise in leadership
drives business results. A

Harvard Business Review
report shows that companies
that go from “no women in
corporate leadership…to 30
percent female share” can see
results that translate into a
15% increase in profitability.
One key to attaining higher
female participation—ensuring that women are fully
engaged with their jobs and
that they remain with their
employer—is to give men
access to paid leave that
allows them to share the
child-rearing and bond with
their children.
How so? Well-being at home
ties to well-being at work. A
report from the European
Commission observes that
“where new fathers take
parental leave, mothers
return to work more easily,
female employment is higher,
and the earning gap is lower.”
Kids benefit, too. Children
whose fathers participate in
their upbringing do better
developmentally, in school
and on cognition tests.

Earlier this month, the
European Institutions
agreed the Work-Life
Balance Directive which
addresses challenges of
working parents and carers.
Included in this directive
is a provision that provides
fathers and/or equivalent
second parents 10 working
days of paid leave around
the time of the child’s birth.
Expanding paid paternity
leave shouldn’t be a controversial idea across the
EU. Today, all EU member
states offer some form of
paid paternity or parental
leave- and with the Work-Life
Balance Directive approved,
there will be more uniformity across the region. Even
with this move however,
the gap between cultural
norms and family policies
remains wide in the region,
leaving companies with the
need to equalize policies and
cultures inside their own
walls. As the fight for highly
skilled talent grows across
the EU, so does the need for
companies to break down
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If for no other reason, companies
should see paternity leave as a
matter of equality.

barriers to gender equality
—to include engagement in
policies and cultures that
encourage women to return
to work after childbirth
and encourage men to be at
home after a child is born.
Better for men:
If for no other reason, companies should see paternity
leave as a matter of equality. Maternity leave is the
only employee benefit that
discriminates on the basis
of sex. And the impact on
men is significant. Today
more than ever, men expect
to be in dual career and
dual carer relationships.
Today, more than ever,
parenting is important to
men. According to Pew, 57%
of men see being a dad as
central to their identity, and
68% say it’s important for
fathers as well as mothers to
bond with their new babies.
Not surprisingly, men who
take paternity leave tend to
be more involved with their

child’s care and as an important side note, have a fewer
conflicts over household
division of labor.
Better for women:
Paid parental leave —especially paternity leave— is
good for women. A spouse
or partner taking paid time
off to participate in early
child care has a short-term
impact on women’s physical
and psychological well-being
and a longer-term impact of
her workforce participation.
Equally important, a 2014
study showed that for every
month of parental leave a
man takes, a woman’s salary
goes up by almost 7 percent.
Paternity leave, it seems, has
a greater effect on women’s
earnings than maternity
leave does.
Better for companies:
Stronger economies, happier employees, healthier
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companies—this seems so
obvious. But for paternity
leave to take hold, there
must also be consistency.
Any multi-national company
supporting expats will recognize the failed employee
experience that occurs
when an expectant father
whose home country is, say,
Finland, where the government mandates 54 weekdays
of paternity leave, compares
notes with his cube-mate
who will now receive 10 days
of paid leave.
So, there is more work for
companies and countries
to do. I work for Procter &
Gamble, a multinational
consumer goods company
with a strong global equity
of being a great place to
work. Across Europe, we are
implementing a standard
8-week minimum paternity
leave policy to complement
the suite of flex options we
already have in place. Like
many companies across
Europe, our goal is to
advance gender equality in

Paternity leave has a greater effect on women’s
earnings than maternity leave does.

part though encouraging
men to share the care at
home. We realize there are
significant cultural barriers
to men taking leave and that
the full benefits of paternity
leave won’t be felt unless we
send a strong and consistent
message in support of fatherhood: That paternity leave is
a benefit we want employees
to take.
The rewards to companies
for implementing these
programs can be great.
Studies in both Scotland and
the U.S., show that fathers
and parents of both sexes
who received parental leave
were more likely to stay with
their companies. Paternity
leave is also associated with
a mother’s ability to return
to the same employer—a
significant advantage to
companies hoping to retain
female talent.
Perhaps most importantly,
paternity leave is proving
to be the key to addressing
the pay equity gap. Today,

working mothers across
Europe are still doing the
bulk of the parenting work
at home—hindering their
upward mobility in the
workplace. Government
and corporate policies that
encourage men to shoulder
their fair share of responsibility from the start can, and
will, help equalize the effects
of maternity leave and motherhood on the development,
compensation and overall
equality of women in our
organizations.
A vision for tomorrow:

Europe
can lead
the globe to
true gender
equality.

When we envisage tomorrow,
my colleagues and I envisage
a corporate world in which
the narrative has shifted
from “caregiving is strictly a
woman’s issue” to “caregiving
is for both parents”. We see a
tomorrow in which partners
share tasks related to home
and child care and have an
equal opportunity at work.
Europe can lead the globe to
true gender equality.
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Nayé Anna Bathily

Head, Global Parliamentary Engagement, The World Bank Group

Europe is a bastion of democracy
and diversity.

What the Future of
Europe Should Look Like
– Inclusive Parliaments
for Shared Prosperity
Europe is a bastion of
democracy and diversity.
Parliaments across Europe
are becoming increasingly
representative of the population with shifts toward
gender balance and accurate
age balance, yet there is
still progress to be made,
and fast. In recent years,
inequalities, particularly
among generations, have
increased, trust in democracy has decreased, and
rising waves of populism
are threatening to fray ties
among nations. Legislative
bodies and governments as a
whole must evolve to reflect
changing demographics and
ensure policies to promote
inclusion, restore trust in
government, and strengthen diplomacy throughout
Europe and around the
world.

Europe is a leader in many
aspects of equal representation in parliament, namely
women and youth. With a
regional average of 27.9%
women in parliament, it is
second only to the Americas,
and above the global mean
of 24.1%. Nordic countries
have the largest rate in the
world with 42.3% women. Meanwhile the youth
participation rate across
parliaments in Europe is the
highest in the world, with
3.9% under 30, 23.5% under
40, and 37.5% under 45, compared to the global averages
of 2.2, 15.5 and 28.1 percent
respectively.
Female and youth lawmakers are essential to bring the
voice of their demographics
into policy discussions.
Women typically address
challenges such as equal
pay, reproductive rights, and
gender-based violence, as
well as social issues including childcare and education.
Likewise, young MPs prioritize policies on education,

youth jobs, and technology,
among others.
Research shows that these
are exactly the policies needed for inclusive economic
growth. Europe scored
highest overall in the World
Bank Women, Business
and the Law report, which
measures gender inequality in the law across 187
economies; however, only
six economies scored 100
on the index, meaning they
give women and men equal
legal rights in the measured
areas (Belgium, Denmark,
France, Latvia, Luxembourg
and Sweden). While the top
scorers were all in Europe,
for every law denying equal
economic opportunities
to women, countries are
missing out – in 2014 alone,
Europe and Central Asia
lost $41.6 trillion in human
capital (or the potential
of people) due to gender
inequality.
As technological advancements are changing the
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By its very nature, Europe is geographically,
culturally and historically poised for acceptance
and interconnectivity.
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nature of work, investments
and policies promoting
human capital, specifically in health and quality
education, are the fastest
and surest way to prepare
workers for the jobs of the future. On the human capital
index, which quantifies the
contribution of health and
education to the productivity of the next generation of
workers, Europe has some
of the highest scores in the
world; however, there is still
work to be done to guarantee that today’s youth
become healthy, flourishing
members of society and
countries are not foregoing
income. Women and youth
are more likely to take the
action necessary to place
their countries on a trajectory toward economic growth
and prosperity.
Women and young MPS improve governance through
increased integrity and
efficiency. The study, The
Female Political Career by
Women Political Leaders
shows that women tend to be
less corrupt and more likely
to cooperate across party
lines, bridging partisan
divides to find compromise.
The Inter-Parliamentary
Union found that Young MPs
bring innovation, fresh ideas
and energy to the legislative
dialogue.
Improved representation
and governance combined
with improvements in
education could serve to

renew trust in governments
and improve diplomacy. An
emphasis on investments
and reforms in education
builds social capital and
could help to boost social
cohesion and trust. For
example, a wave of school
reforms across Europe in the
mid-20th century contributed to people being more
tolerant of immigrants. The
advantages of women and
youth policymakers for democracy and for society are
clear. Efforts must therefore
be continued and reinforced
to achieve and maintain
accurate representation in
parliaments and beyond.
A stronger, more democratically inclusive Europe would
not only benefit Europe, it
would contribute to a rising
trend that resonates around
the world. By its very nature,
Europe is geographically,
culturally and historically
poised for acceptance and
interconnectivity. The world
at large is also becoming
increasingly connected
digitally through smart
phones, the internet, and social media, meaning people,
and especially youth, are no
longer only comparing their
lifestyle to their neighbor,
they are comparing it to people across the globe, causing
aspirations to rise.
Youth around the world can
witness younger generations being the catalysts
for change in government
and emulate this in their

own countries. This holds
particularly true for Africa,
where in 2050 the population under age 24 will increase by nearly 50 percent,
but participation in parliament of youth under 30 was
at only 1.5% in 2018 2. Seeing
women in power could
also help shift social norms
across borders. Research
shows that just one woman
in a leadership position can
positively change societal
opinions of women, and even
increase parental expectations for their daughters.
The Europe of the future will
be part of a more inclusive,
diverse, and interconnected
global community. If this
diversity and inclusion
continues to be reflected in
parliaments through representative democracies, we
all stand to prosper.

Younger
generations
being the
catalysts for
change in
government
and
emulate this
in their own
countries.
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Elzbieta Bienkowska

EU Commissioner for Internal Market, Industry,
Entrepreneurship and SMEs

Innovative technologies can help us solve
today’s most pressing problems, such as air
pollution or plastic waste.

Innovation
Automation, artificial intelligence, connected cars…
The world is changing fast
and we need to make sure
to keep up with the developments. We need foresight, investments and a regulatory
framework that encourage,
not stifle innovation.
Innovation is the key to
Europe’s competitiveness.
We know that innovative
businesses experience
higher turnover and are
better placed to compete
globally. We also know that
innovative technologies can
help us solve today’s most
pressing problems, such as
air pollution or plastic waste.
To put it simply, if we want
to face global competition
and respond to technological challenges, we need to
embrace innovation.
Over the years, we have been
working hard to create an
environment that fosters
innovation. We have been

mobilising public investments under the Juncker
Plan, removing barriers in
the EU Single Market and
creating a regulatory framework that helps European
businesses and industry to
adapt and turn challenges
into opportunities.
The aim behind all these
initiatives is clear: to get
us ready for the Europe of
tomorrow.
Defence
In a world of increasing
instability, no country can
address the fast evolving
threats on its own. That is
why we have taken steps to
encourage cooperation in
defence research and laid
the groundwork to support
joint development of defence
capabilities. These actions
are crucial to help Europe
gradually ensure its own
security. At the same time,
such cooperation will enhance innovation in defence

and promote a strong and
innovative defence industry.
Just in February, we reached
a provisional agreement on
our proposal for a future
European Defence Fund – a
€13 billion programme that
will promote a strong and
innovative defence industry
and raise the EU's autonomy
and technological leadership
in defence. It will also provide incentives for projects
with cross-border participation of many SMEs and midcaps in the defence supply
chain. In more advanced
technologies, promising
solutions are often developed by smaller companies.
The Fund gives incentives
for SMEs so that they are not
only subcontractors but actual full partners in defence
projects. This should help to
bring more innovation into
defence product development cycles.
Overall, the fund is an
important building block to
ensure that Europe becomes
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a stronger security provider
for its citizens. It will ensure
that Europe benefits from
cutting-edge, interoperable
defence technology and
equipment in areas such as
artificial intelligence, drones
or satellite communication.
Ultimately, it will contribute
to the creation of a Union
that protects and defends.
Space
European progress in
space has been incredible.
Our space programmes –
Copernicus, EGNOS and
Galileo – deliver benefits and
opportunities to millions of
people and businesses. The
European space programme
is a testament to successful
European cooperation.
Copernicus, our Earth
observation programme, is
delivering data and services
of unprecedented quality.
It sets global standards by
offering the most accurate
climate and environmental
data, 24/7. The Copernicus
programme will help us fight
climate change and improve
CO2 emission monitoring,
and its data will continue to
be used to create innovative
products and services.
Galileo, our satellite navigation programme, is providing navigation, positioning
and timing information to
more than 600 million users
worldwide. From connected
cars, to phone navigation, to

saving lives, Galileo makes a
difference.
Looking to the future,
we need to maintain this
cooperation and enhance
our leadership. As space
technology becomes indispensable, it is critical to take
advantage of the considerable potential on offer.
The €16 billion EU Space
Programme, currently
under negotiation, allows
us to have an even more
ambitious vision and tap the
full potential of our space
programme to create sustainable jobs and growth for
the EU. The programme proposes tools to maximise the
benefit from our investment
in space. Tailored for todays
connected world, it includes
a number of initiatives to
help space innovation and
industry in Europe thrive.
Under the new EU Space
Programme, it is important
to continue with our efforts
to foster the development of
market-driven space-based
applications and services. We need to support a
European ‘New Space’ of
innovative start-ups and
encourage further user
uptake of space services.
Stimulating growth of the
sector, for example via
innovation partnerships
and improved access to risk
finance is a priority. Then, we
will be able to benefit from
all the services offered by the
EU space programme.
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Industry
EU industry is a key driver of
productivity and innovation,
and the basis of our prosperity. It is also at the heart
of our society. We are world
leaders in many industrial
sectors and our leading
position has been built on
a common Single Market,
talented workforce, worldclass science base and strong
value chains.
However, our industry is also
facing a number of challenges: rapid technological
development, intense global
competition or the need to
become more sustainable.
We are working on several
fronts to turn them into opportunities and support our
industry in this transition,
putting particular efforts
into improving energy and
resource efficiency, digitisation, as well as skills across
all our policy areas and
industrial sectors. At the
same time, we are improving access to finance and
mobilising investments
across Europe. For example,
the Investment Plan for
Europe has already triggered
more than €380 billion in
investments across the EU
and supported hundreds of
thousands of SMEs.
To ensure that our industry
enjoys a global level playing
field, we are leading the
reform of the World Trade
Organisation. We have concluded a number of bilateral

We need to continue building on the
good work already done and pushing for
changes that are needed to ensure that
Europe remains ahead of the game.

trade agreements, updated
our trade defence instruments and made a revised
proposal to ensure reciprocity in international procurement. We will soon have
in place the first European
framework to screen foreign
investment.
On the global stage, we
stand for free, rule-based
trade. But we are not naïve
free traders. We do not
hesitate to take action to
preserve our jobs and adopt
anti-dumping measures
when faced with unfair
trading practices.
The goal for the future? Our
industrial policy should
reflect the values that we as
Europeans stand for and be
a tool to shape better future
for our citizens. And this is
not a job for the Commission
alone. We need to continue
working together at the EU,
national and regional levels,
in partnership with industry,
to face global challenges.
This will continue to be a
collective effort.

Single Market
It goes without saying that
the Single Market is our
greatest asset. It makes our
lives easier every single day
by giving us better choice of
products at lower prices or
by allowing businesses to
trade easily across borders.
The Single Market is the
engine behind our economic
growth. It creates jobs and
enhances our industrial
competitiveness.
However, the Single Market
needs everybody in the EU
to play by the commonly
agreed rules. In the world
where our global competitors are continent-sized
economies, we need to pull
together. We need to resist
the temptation to draw
up domestic barriers and
try to deepen European
integration instead. This
will ensure that the Single
Market becomes a tool that
delivers prosperity to the
citizens, that it becomes a
real launchpad for our innovative companies and that

it enhances the industrial
competitiveness as well as
supports our standing and
influence in the world.
So our task here is clear - we
really need to show leadership and political courage to
take the Single Market to the
next level.
Over the past years, we
have done a lot to improve
defence cooperation,
develop EU space infrastructure, support EU industry
and improve the way our
Single Market works. But
this is not the finishing line.
Tomorrow’s Europe will be
full of changes and challenges, so we need to make
sure we stay on the right
track and keep up with the
progress.
We need to continue building on the good work already
done and pushing for changes that are needed to ensure
that Europe remains ahead
of the game.
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Helena Bjarnegård
Sweden’s first State Architect

Perhaps the most radical of all of the goals set by
government is the idea that architecture and
design should be used as tools in tackling
society’s biggest challenges.

Designing Sustainability
– Sweden’s Ambitious
Solution to Tackling
Society’s Biggest
Challenges
In May 2018, the Swedish
government passed a bill
for a new national policy for
architecture and design,
entitled “Policy for Designed
Living Environment” (Bill
2017/18:110). In connection with that, it was also
decided that Sweden should,
for the first time, appoint
a ’riksarkitekt’: a national
architect. My job is to lead
on work within the field of
architecture nationally, to
build up a structure that can
support those planning and
building in Sweden to create
well-designed towns and cities. The national architect is
also the chair of the Council
for Sustainable Cities, a
group that brings together
the directors of a unique mix
of government authorities
whose work is affected by
questions of design and
environmental sustainability.

These authorities include
those directly engaged in
building architecture, but
also those with responsibility
for infrastructure,
environment, community
participation and research.
As these pieces have fallen
into place over the last year,
it has become clear that
Sweden has a unique opportunity to create a holistic
approach to the future of
cities for the first time in
generations. A unique aspect
of the political agreement
is that it was made by three
different ministries (environment, enterprise and culture)
with different priorities,
who brought together their
agendas to tackle the unique
complexity of building sustainable cities. The resulting
goals are all-encompassing
and ambitious and embrace
the many issues that Sweden
(and most western countries)
are experiencing, in the
context of global megatrends
like migration, urbanisation
and rapid technological
development.

Perhaps the most radical of
all of the goals set by government is the idea that architecture and design should be
used as tools in tackling society’s biggest challenges. The
aim of the new policy framework is to raise standards of
design and construction, to
tackle the quality, beauty and
environmental performance
of particular apartments,
streets, neighbourhoods and
cities. But the policy also
aims to tackle segregation,
exclusion and other societal
phenomena that are caused
by both sociological and
environmental factors. The
Policy for Designed Living
Environment is confirmation
that architecture in Sweden
is, at its root, a question of organising our cities to be more
democratic, more participatory and flexible enough
to adjust to a country that is
experiencing rapid change.
It evinces a remarkable faith
in the power of architecture
and design, but also the
understanding that positive
action in these areas requires
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I hope that Sweden will soon provide compelling
evidence of what is possible when everyone works
together to improve people’s lives under a vision
of equal, beautiful cities.
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a wide variety of fields to be
engaged: planning, housing,
culture and public art, the
environment, social services,
education, research, transport, trade, and accessibility
and consumer policy. All of
these, in one way or another,
have a clear impact on –
and are affected by – how
buildings, facilities, products,
services and systems are
designed.
The policy takes an integrated approach to cities while
also providing a comprehensive national architecture
policy. The aim is to make the
very most of what architecture and design can bring to
the development of society,
for the benefit and enjoyment
of all. The new policy restates
the government’s belief that
the quality of the places we
live and spend time in is vital
for society and considers all
the decisions we make in architecture and design as decisions that affect individuals’
quality of life. Achieving the
broad ambition to maintain
and increase the quality or
our living environments will
require awareness and clear
ambition on the part of all
decision-makers.
The principal goal of the
new policy states that
“Architecture and design will
help to create a sustainable,
equitable and less segregated
society with carefully designed living environments in
which everyone is well placed
to influence the development

of their shared environment”.
The policy’s goal will be
achieved by ensuring that:
- sustainability and quality
are not made subservient
to short-term financial
considerations;
- knowledge in the fields of architecture and design is developed and disseminated;
- the public sector acts as a
role model;
- aesthetic, artistic and cultural assets are preserved
and developed;
- environments are designed
to be accessible for all; and
- cooperation and collaboration are developed both nationally and internationally.
We have the ambition to increase quality in every part
of urban development, from
public artworks and the
public realm to the scale of
the city and infrastructure.
A wide variety of stakeholders from every part of the
economy and society have a
role in building Sweden’s cities. But the policy describes
a very clear role for the
public sector as a leader in
this process. It says that the
short-term search to deliver
the large numbers of housing
units that Sweden needs
should not lead municipalities to compromise on
quality. Although different
requirements must continually be balanced against one
another, the policy states
clearly that it is the public
sector that must refuse to
compromise long-term

social and environmental
goals for short term gain.
If stating this responsibility
clearly can be considered
a safety net to prevent bad
decisions, the policy also
expresses the public sector’s
responsibility to be exemplary in its patronage of design.
When the municipalities
and public agencies act as
clients, they have the responsibility to place design
quality at the top of their list
of priorities.
The work of the Riksarkitekt
in this context is to represent these high ambitions,
to embody the vision of the
Swedish government to
create more sustainable,
equal cities, now and in the
future. My own professional
experience as a municipal architect and planner
means that I know in detail
the challenges that we face
bringing together this holistic
vision. But there can be no
more compelling professional
challenge than to try to lead
a positive transformation of
the standards in a nation’s
architecture and urbanism.
As the collaborations around
the policy take shape, it is
exciting and demanding to
maintain a clear vision of
what a good city is in the 21st
century. I hope that Sweden
will soon provide compelling
evidence of what is possible when everyone works
together to improve people’s
lives under a vision of equal,
beautiful cities.
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Pauline Engelberts

Global Chief Operations Officer, ABN AMRO Clearing Bank N.V.

We should be focusing on our commonalities
or the synergies we can generate.

I believe in Europe
I believe that we are stronger together by combining
the strengths and unique
qualities we have. I’m also a
firm believer in an integrated
Continent. I understand that
this may not be the most
popular opinion nowadays,
but from a business perspective I believe Europe has
given us a significant number
of advantages, pertaining to
resourcing , collaboration
and investments. I even want
to suggest the increased use
of a ‘Made in Europe’ banner;
a sticker we can put on goods
that we can all identify as
ours; a shared feeling of unity
that we can all understand.
We need to be proud of
Europe, and that starts with
strong grass‐roots support.
It’s that bedrock, bottom‐
up support that will drive
Europe’s future. People
must have confidence in the
European vision and the enduring legacy of peace it has
brought to millions of people.

Leaders and politicians in
Europe need to show authority and integrity of vision. All
aspects of society need to feel
involved in those discussions.
Having a strong sense of national identity is natural and
is part of a country’s DNA. It
actually brings the diversity
we need. We should not try to
negate it. At the same time,
countries can position themselves as strong Europeans,
with joint aspirations and
beliefs.
The problem we have today
is that we are not, at present,
looking for enough common
ground amongst different
parts of society – whether
that be generational, economic or social. We should
be focusing on our commonalities or the synergies
we can generate, not on our
differences.
I believe grass roots support
will drive that change. It will
take time, effort, commitment and tenacity, but it

is worth it when we truly
believe in where we want to
go. We should explore and
understand differences,
not fear them. We need to
focus on understanding and
changing behaviour, not try
to change opinions.
Overcoming threats
Europe has always had
its foreign policy storms.
Historically, Europe’s
strength has been in its
trading relationships and we
should play on our strengths
as the global ‘bridge maker’
between regions. We have
our distinct problems – an
aging population being just
one of them – but we need to
build our relationships and
our position in the world.
Technology is the way we can
forge our future. We have
some of the strongest brands
in the world and young
entrepreneurs are driving the
start‐up culture we need for
the next big names to develop.
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Innovation thrives when it attracts
and encourages a diversity of ideas,
cultures and skill our diversity is an
incredible advantage.
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Innovation thrives when it
attracts and encourages a
diversity of ideas, cultures
and skills – we have no shortage of that across Europe;
our diversity is an incredible
advantage.
We need leadership that
cultivates cooperation and
collaboration. Leadership
that recognises the qualities needed to make things
happen. We should frame
our wins as a benefit to all of
Europe, not just individual
countries. We also need to
find a way of providing the
rewards to all countries too.
After all, it is very rare to find
successful companies that
don’t draw on the talents
of individuals from across
Europe – and indeed the
world.
Europe can initiate and
facilitate campaigns based
on sustainability and technological advances. It is up to
individuals and companies
to take advantage of the
opportunities that lie within
that framework.
Corporates and data
There is no doubt that corporations have a role to play in
the shaping of a new Europe.
In many ways, data is the
new enabler. Just as we use
it in business to inform our
decisions, we can harness its
power – for good – to inform
the way it shapes Europe.

My own bank, ABN AMRO,
has a mission to ‘shape banking for generations to come’
based on the ideals of sustainability and sharing. Our
Clearing services are based
on transparent, safe and efficient markets with the aim
of ensuring sustainability of
business. We play a large role
in the financial infrastructure. We require a robust
Europe to facilitate investments, exchange ideas and
develop resources to deliver
appropriate services to the
European markets. We are a
global company with a strong
European offering, with
offices based in Frankfurt,
London and Amsterdam.
Our teams are comprised of
many different European nationals speaking a common
business language. Our focus,
therefore, is on running an
ethical business and making
sure we are as transparent as
possible. It is those kinds of
ideas that we need to see govern a European framework:
openness, transparency, and
ethics.
We can use data to make
better decisions, whether that
is diagnostic or prescriptive.
We work a lot on interpreting
data and making sense of it.
Without knowing what data is
telling you, it’s not much use.
European policymakers can
supplement this by using
behavioural science research
to create insights rather than
assumptions.

Europe’s economic power
can be stronger if it can
manage a pragmatic agenda;
people want to see results.
Policymakers need to
harness the power of data
and behavioural science to
inform themselves of what
their citizens really want and
how they act. Companies can
play a strong part in that research by providing technology, research and resources.
And, besides diversity in
general terms, we need to
harness the collective power
of women, both in business
and in government. We need
to encourage positive dialogue where women can take
part and influence decisions.
We can’t be fully representative of Europe if women don’t
take their place within it.
We should all be proud
Europeans. We have much
to look forward to. We need
to embrace the power and
diversity of Europe; invite dialogue on differing opinions;
look for collaboration and
commonalities. Don’t let the
established order stifle curiosity and affinity for change.
We must look to the grass
roots to carry us forward.
And let us be proud that for
all who live here, we were all
‘Made in Europe’, in some
shape or form, and will
continue to do so well into
the future.

The views and opinions explained in this article are those of the author and do not necessarily reflect the position of ABN AMRO Clearing Bank.
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Evelyne Gebhardt

Vice-President, European Parliament

Women and girls are seizing
the opportunity to stand up for gender
rights and fight for an equal, inclusive,
diverse and democratic future.

How Do You Envisage
Tomorrow’s Europe?
On March 8, protestors all
over the European Union
took the streets to raise
awareness on gender-based
inequality and violence. In
Madrid alone, more than
350,000 people joined such
marches. In other European
cities, the number of demonstrators reached similar
levels. Women and girls are
seizing the opportunity to
stand up for gender rights
and fight for an equal, inclusive, diverse and democratic
future.
Indeed, there are very good
reasons for women to claim
their rights. There is not one
country in the world that has
achieved real gender equality.
Thus, despite being increasingly well qualified, women
are still paid less than men
for comparable work. In addition, they are underrepresented in political decision-making and, to make things
worse, gender-based violence

is still a very awful reality.
It is striking, but despite
these facts there has been a
backlash against women’s
rights throughout the EU in
the last few years. Beside the
salary gap, the glass ceiling
and gender violence, in some
European countries the far
right is leading an aggressive
campaign against women’s
and LGTBIQ rights as well
as planning to repeal gender
legislation. We cannot accept
this. We have been fighting
for equal rights for generations and we cannot allow
our victories to be threatened
now. Nor can we sit back and
accept the current status
quo; these battles have been
hard fought, but there is still a
long way to go.
First, we have to increase the
number of women in political
leadership positions. Parity
between women and men
in politics is not only fair. It
is also necessary to ensure
that those who yield policies
truly represent half of the
population, that is, women.

If we take a look at the last
nominations to key positions
in EU banking and financial
entities, we see that, once
again, there were no female
candidates notwithstanding the clear breach of the
principle of gender balance.
If a man becomes a father, it
is presumed he is particularly
responsible. If, on the other
hand, a woman becomes a
mother, the popular picture
still remains that she will
put her career in second
place. This is tremendously
disturbing.
We need measures like
quotas for women running
for office. At the European
level there are various things
that we have to do. Ensuring
gender balance should be
a general principle when
appointing and renewing
official posts in all EU institutions. Political parties should
ensure gender-balanced
representation of candidates
for the European Parliament
elections, for example, via
parity lists. Moreover, to
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With determination and persistence, we can
move closer to the objective of equality in the
distribution of power between men and women.
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ensure gender balance in
the European College of
Commissioners, Member
States should designate at
least two candidates of each
gender to be considered by
the elected President of the
Commission.

for unpaid care work between
men and women. Member
States have to implement
ambitious legislation in this
respect.

We have to eliminate the
gender pay gap as well as the
gender pension gap.
The so-called ‘equal pay day’
symbolises how far into the
year women must work to
earn the same as men. This
year it stands at 22 February
in Spain, 27 February in
the EU overall, 18 March in
Germany and 25 March in
France. But why is it that
women’s work is undervalued in such an unfair
manner? Very few people
know the exact amount of
money their colleagues earn,
which explains how even the
most blatant differences go
unnoticed.

It is our mission to fight for
a Europe that is free from
violence against women. A
study from the EU Agency of
Fundamental Rights shows
that one in three women
has experienced some form
of physical and/or sexual
violence since the age of 15.
Violence against women
has its origin in economic
dependence vis-à-vis men.
This also contributes to social
inequalities between men
and women. Often, traditions
and religious values are
brought forward as a justification. While violence can
take many forms, psychological violence and harassment
- as opposed to physical and
sexual violence - are often
neglected.

Gender stereotypes play a
big role here. They start at
an early age and extend into
adulthood. They lead to gender segregation in education
and in the labour market.
Women normally face a
more precarious working life
throughout their lives than
their male counterparts.
Women often do part-time
work and take up care
responsibilities. Families and
societies depend on this care
work, yet for women it results
in lower earnings and fewer
career prospects. We need a
fair balance of responsibility

In order to counter these
different forms of violence,
greater awareness of sexual
harassment is key to leading
to concrete change. In
France, anti-street harassment ('wolf-whistling')
legislation has now been
adopted. In Sweden, after the
latest reform, the definition
of rape no longer includes
the requirement of evidence
of force or resistance. In
the sphere of the European
Parliament, concrete actions
to counter harassment
and discrimination at the
workplace have been put

forward, for instance mandatory trainings on sexual
harassment.
With determination and
persistence, we can move
closer to the objective of
equality in the distribution
of power between men and
women. It is our mission as
progressive forces in Europe
to counter these profound
injustices and work hard
on all levels to achieve real
social inclusion. Because that
is the Europe I envisage. A
Europe that acts in the face
of injustices. A Europe that is
critical and that fights for its
rights. Nothing is permanent;
we need to remain constantly
vigilant. Especially, when it
comes to the achievement
of social rights. And, more
concretely, with respect
to gender equality, much
remains to be done.

We have to
increase
the number
of women
in political
leadership
positions.
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Arancha González

Executive Director, International Trade Centre

Improving ties among the research
and business communities would
help bring innovations to market
more swiftly.

Europeans looking ahead to
the rest of the 21st century
have cause both for concern
and optimism. In both geopolitical and geo-economics
terms, the re-emergence
of great powers in Asia has
diminished Europe’s relative
standing in the world. The
security assumptions that
underpinned the past seven
decades of European integration no longer seem so
assured. Demographically,
Europe is ageing, with many
countries’ populations
projected to start shrinking
by 2050. In the defining
industry of our time – digital
technology – European firms
underperform on the global
stage.
At the same time, Europe is
well placed to benefit from
a more prosperous world. It
remains one of the world’s
biggest and richest economies. The continent, though
home to only 7% of the global
population, accounts for
over a fifth of the world’s
research and development;

its corporate sector accounts
for 26% of global business
R&D. The size of the single
market, together with skilful
commercial diplomacy, has
made the European Union
a ‘regulatory superpower’
whose rules, from competition policy to the general
data protection regulation,
influence how companies
do business far beyond the
continent’s borders.
Perhaps most importantly,
it is in Europe that we see
the furthest steps towards
demonstrating that prosperity can be decoupled from
carbon emissions. Though
much more remains to be
done, decarbonised growth
is an essential part of a
response to the climate crisis
that is both effective and
politically sustainable. It is
European countries, particularly the Nordics, that have
developed the social protection and active labour market systems that enable societies to seize the productivity
benefits of technological

change and open trade while
ensuring that most people
are equipped to share in
the gains. And it is parts of
Europe that top the global
league tables for legal, political, and economic equality
between men and women. To
be fair, Europe still has a way
to go, but in relative terms
it fares relatively well in the
world.
Yet for tomorrow’s Europe
to exert international clout
and influence, it will have to
achieve economic growth
that is strong, broadly shared
across society, and environmentally sustainable.
Growth, however, is precisely
where Europe has underperformed its peers in recent
years. Health, education, and
pension systems have been
squeezed amid weak growth
and the needs of a growing
senior population. Gaps have
widened between globally
connected and unconnected
segments of the economy,
and between thriving cities
and struggling hinterlands.
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The crux of Europe’s productivity challenge
is to move from knowledge to innovation and
from innovation to growth.

Aspirations shaped by the
‘trente glorieuses’, Western
Europe’s glorious decades
of post-war growth, have
clashed with the diminished
realities of the past thirty
years. The resulting frustrations have contributed
to political instability that
is weakening the European
project itself. Demand-side
measures – notably monetary and fiscal policy – have
perhaps fallen short of what
they might have done to keep
the European ship sailing
smoothly in a turbulent
global economy. But there remains much that Europeans
could do to boost the longterm supply capacity of the
economy. It is to these latter
measures we now turn.
Crudely put, an economy’s
output has two components:
population and productivity.
The latter matters more for
individual living standards.
In advanced economies,
an estimated two-thirds of
economic growth comes
from science and innovation,
which are two key elements

of productivity. Moreover,
given Europe’s demographics
and the political constraints
on large-scale immigration
from elsewhere in the world,
maximising productivity is
where Europeans need to
focus.
Getting more output out of
a given set of inputs – the
essence of higher productivity – also happens to be in
line with the pressing need
to reduce our collective
environmental footprint.
Successfully doing so
demands innovation – new
ideas, technologies, and processes – as well as commercialisation and widespread
diffusion.
The crux of Europe’s
productivity challenge is to
move from knowledge to
innovation and from innovation to growth. The core
of European civilizational
aspirations is to make this
growth socially and environmentally sustainable.
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At present, Europe does well
on the knowledge pillar. Its
large and diverse population of researchers together
produce around 30% of the
world’s scientific publications. But even here there
is considerable room for
improvement, which starts
to explain why Europe falters
at translating knowledge
into innovation. For instance,
while Europe accounts for
a substantial share of all
scientific publications, its
share of the most highly cited
ones – in other words, its
share of the most influential
research - is significantly
lower. The European Union
produces three times fewer
quality patent applications
than Japan. And even though
European business R&D
fares well in global comparisons, it is still less than half,
as a share of GDP, of the level
in the global leader, South
Korea. It cannot be a coincidence that Korea’s share
of value added in high-tech
manufacturing is double that
in the EU. In other words,
Europe is good at generating

Innovation and commercialisation are not
enough: diffusion is critical too.

knowledge with money but
less good at making money
with knowledge.
To translate knowledge into
innovation and growth more
effectively, Europe needs to
improve its ecosystems of
support for researchers in
academia and industry, investors, and companies. The
European Union’s post-2020
budget cycle, as well as its
next Multiannual Financial
Framework present an
opportunity to improve this
ecosystem.
Reducing fragmentation
would almost certainly yield
considerable efficiency gains:
the LAP-APP-FAB report on
maximising the impact of the
EU’s research and innovation
spending found that within
the world’s top 1% of cited research, EU-funded research
was nearly four times more
represented than the total
output of the 28 member
states. European policymakers must take this to heart:
when they act together, the
whole is much more than the

sum of 28 national initiatives.
The same report called on
member states to double
the EU’s post-2020 research
and innovation budget. This
would help Europe establish
an edge in fast-evolving
sectors such as artificial
intelligence, nanotechnology
or cybersecurity.
Improving ties among the
research and business communities would help bring
innovations to market more
swiftly. European start-ups
have access to only a fraction
of the venture capital available to their US counterparts
- as little as a fifth. Better access to financing would help
commercialise ideas, turning
them into commercialised
products, processes, and
business models. And deepening of the European digital
single market would give
European firms a market of
more relevant size. The goal
should be to create self-reinforcing virtuous circles: more
effective innovation policy
would help companies improve their competitiveness,

not by cutting labour costs
but by selling new products
and services. The prospect
of such sales would in turn
incentivize more business
investment in R&D.
Finally, Europe must not lose
sight of one of its key assets:
a history of social inclusion.
Innovation and commercialisation are not enough: diffusion is critical too. Ensuring
that small and medium-sized
enterprises, men and women
entrepreneurs, which
account for the vast majority
of jobs, are able to tap into
innovative new value chains
will be essential to distributing the gains more widely
across the population. So too
will efforts to harness digital
communications technology
to connect the ‘left-behind’
rust belt regions in so many
European countries.
If we have learned anything
from the backlash against
European integration, it is
that innovation and inclusion must go together, lest we
end up with neither.
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Sylvie Goulard

Deputy Governor, The Banque de France

More actively fighting inequality has
the potential to make a significant
macroeconomic impact.

Equality between all human
beings is above all an ethical
imperative. The principles
enshrined in the Universal
Declaration of Human
Rights, in the Charter of
Fundamental Rights of the
European Union as well as
in national constitutions,
should be enough to justify
its respect. However, despite
making some progress, archaic attitudes persist. We
can look at the economic
impacts of gender inequalities to see the consequences
of these attitudes – and to
rally support1.
Women are more likely than
men to suffer from poverty,
especially in single-parent
homes – a coy expression
for households where, most
of the time, single women
raise their children on their

own. The Banque de France
also sees the inequalities
suffered by women in the
over-indebtedness cases
that it handles. Due to
unemployment, part-time
contracts and a lack of job
security, careers interrupted by maternity or leaves of
absence to follow a spouse,
many women have lower
incomes than men and
struggle to make ends meet.
These women represent the
majority of people helped by
Secours Catholique – Caritas
France2 .
More actively fighting
inequality has the potential to make a significant
macroeconomic impact.
In times of low growth, it is
unbelievable that this potential remains untapped3.
A few years ago, the OECD

produced several “Closing
the gender gap” studies
that focused on this issue,
concluding that countries deprive themselves
of available talent, which
negatively affects the whole
society. The figures do not
lie: the participation rate of
women in the labour market
is 12 points lower than that
of men in G7 countries4 and
16 points lower in OECD
countries. Furthermore,
these averages hide gaping
disparities: in Italy, only
56% of women are active
compared with 68% in
France, 74% in Germany
and 70% in Japan. More often than not, work available
to women is less qualified
and, to a massive degree,
part-time (this is particularly true of Germany and
the Netherlands) and this

1
Based on research conducted by Giulia Sestieri and Soledad Zignago from the Banque de France ,
https://blocnotesdeleco.banque-france.fr/en/blog-entry/economic-impact-gender-inequalities
2
Notre état de la pauvreté en France report, 2018, www.secours-catholique.org/sites/scinternet/files/publications/rs18-bd.pdf
3
Ostry et al., IMF, October 2018, https://www.imf.org/en/Publications/Staff-Discussion-Notes/Issues/2018/10/09/Economic-Gains-FromGender-Inclusion-New-Mechanisms-New-Evidence-45543
4
Germany, Canada, United States, France, Italy, Japan and United Kingdom.
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The key to success is convincing men that
this is not a win-lose combat fought directly
against them, but a common, positive choice
for a fairer society, one that is capable of
producing more wealth and that allows each
individual to develop their talents.
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has an effect on individual
career paths: there are six
male managers to every female manager in Japan and
one woman for every two
men in France, Germany
and Italy. Pay structures
clearly reflect these biases,
with lower pay for equal
work. And how can we
explain – if not by continual, often unconscious, bias
– that girls perform better
on average in school than
boys, but so few of them
continue into higher education in subjects such as
the sciences, mathematics,
economics, finance and IT
in particular?
We should not be satisfied
by simply discussing facts
and figures – we must
act. Following the work
conducted by its Equity
and Diversity Committee,
the American Economic
Association recently invited
its members to take a stand.
An analysis by Georgetown
University also denounces
the absence of women in
Washington's foreign policy
panels5, noting that women
continue to be refused access to recognition, through
participation in conferences
or publications for example,
which can clearly be seen
by perusing the contents of
some prestigious journals.
In every milieu, sexual
abuse – often criminal

sexual abuse – is beginning
to be exposed in the wake of
the #MeToo movement. In
Italy, the association Valore
D6 offers its expertise to
companies or institutions
that wish to pursue more
active diversity policies; its
work shows that efforts are
always beneficial. Other
researchers have also
confirmed the correlation
between gender diversity in
management positions and
the financial performance
of companies.
In 2018, Canada made
gender equality one of the
priorities of its G7 presidency and France intends
to do the same this year.
The Banque de France also
aims to prioritise gender
equality within the scope of
its missions. For example,
it has published reports
on women in central bank
governance and the place
of women in economic
studies. The key to success
is convincing men that this
is not a win-lose combat
fought directly against
them, but a common,
positive choice for a fairer
society, one that is capable
of producing more wealth
and that allows each
individual to develop their
talents. In short, it is a less
rigid conception of gender
roles that also gives more
freedom to men.

When we read texts that
were published before
women had the right to vote
or before they were allowed
into certain professions,
we almost have to smile
– the facts have thrown
ridicule on the apocalyptic
predictions of those times.
Political equality is only a
trap if it continues to allow
economic inequality – a
discrimination that we
should never tolerate –
especially in a time where
our societies must generate
more wealth if they are
to meet the challenges of
climate change, longer life
expectancy and technological innovations.

We should
not be
satisfied by
simply
discussing
facts and
figures – we
must act.

https://www.georgetownjournalofinternationalaffairs.org/online-edition/2019/3/26/missing-in-action-the-absence-of-women-scholarson-foreign-policy-panels
6
https://valored.it/
5
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Vera Jourová

EU Commissioner for Justice, Consumers
and Gender Equality

AI will revolutionise the way we
live and work.

When we think about AI, we
would rather picture some
dystopian robotic future like
in the TV show Black Mirror,
but the reality is much more
mundane. It is clear that AI
is already here in ever day
use. It’s also clear that AI
will revolutionise the way we
live and work. The question
is how to benefit from this
innovation, while addressing
the risks.
We in the European
Commission understand
that the AI is the future and
therefore we want to support
the development of AI. That’s
why last December, together
with EU governments, we
prepared a plan on AI to
focus on joint actions in four
areas: increase investment,
make more data available,
attract and develop talent
and ensure trust.
First of all, we want to help
Europe to become more
competitive. Europe needs
to invest more if we want to
count in the global race. For

example, France is investing
1.5bn Euro, while one single
city in China, Tianjin, 13.5bn
Euro.

in the technologies. And it
is important to address the
fears of many that because of
AI they might lose their jobs.

If we find the political will to
invest in AI on the necessary
scale – we estimate that
we could invest in Europe,
through public and private
efforts, EUR 20 billion between 2018 and 2020, and by
2025 EUR 20 billion annually
– then we have good chances
to succeed.

That’s why we hear more
and more calls for regulation. I believe we need to be
extremely careful about our
approach given that AI could
be applied in almost any
field. We need to have a systematic approach to decide
where and for which aspects
we need regulation, and if
we do, whether it's better to
focus on self-regulation and
how to agree on a system of
compliance with our values.

The level of digitisation
depends on the ability of
businesses to access strategic resources such as skills,
finance and knowledge networks. For this, the aim is to
establish Digital Innovation
Hubs by 2020 at working
distance of every company
in Europe to help ensure
these are available.
In order to ensure the take
up of AI, I have no doubts we
have to ensure that users –
citizens, consumers, but also
firms using AI – have trust

The way I look at it reminds
me the situation of architects. An architect needs to
respect and comply with the
building code and a number
of safety legislations. For
the digital world we should
think of a similar system,
a mix of ethical, legal and
societal norms that would
ensure continuing trust in
the greatest revolution of our
lifetimes.
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Our ‘made in Europe’ brand must be a seal of
quality, privacy and ethical high standards.
It must be technology that is compatible with
our values.
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We need to change our
mind-set in this sense and
apply the rules that we have
for the offline world in the
online environment.
Europe has found a unique
path when it comes to our
regulatory approach. It is
a liberal path, focused on
giving people more control
and more freedom, even in
the online environment.
It is a path where even the
governments, or, especially
the governments, have to
respect limitations and
safeguards when it comes to
data processing of their citizens. But this is also a path
where we want to support
the innovation, as long as it
based on the law or as long
as people gave their consent.
In the EU we have our fundaments, including strong
rules on data protection.
They are not specific about
AI, but they tell all of us what
are our rights and what
are some obligations of the
companies that will use
AI. These rules specify for
instance that people should
first know that it is the machine that takes a particular
decision and have the right
to understand why and how
such a decision is taken. The
idea is similar as when you
go to a hospital to have a
surgery. Not all of us studied
medicine, but the doctors

explain to us the procedure,
the risks and the consequences in the language
that we can understand. We
cannot accept a ‘black hole’
approach in which crucial
decisions, such as credit
ranking or jobs, will be taken
automatically without us
even knowing it.
Moreover, we have started
addressing the new ethical
and legal questions raised by
some AI applications.
I want to stress we do it with
businesses in mind. We
are building on interesting
self-governing initiatives
that businesses have developed themselves with their
ethical code of conducts or
similar initiatives.
Ethics have to be complemented by law and the analysis of the impact of AI on
fundamental rights, which is
the form in which democratic decisions are transformed into binding norms
in society. That’s why we are
looking at civil liability rules
to ensure that the technology can deliver these benefits
for the EU. It has to be clear
to everyone what happens
if, for instance, a self-driving
car has an accident.
So, we don’t have an urge
to regulate, but rather to
create an environment

where Europe can be
competitive on the global
scale. Otherwise, we will
be marginalised by the US
and China, to say the least.
Therefore we do need to
think and agree on our
European brand of AI. On
our European model. I am
convinced that our ‘made
in Europe’ brand must be a
seal of quality, privacy and
ethical high standards. It
must be technology that is
compatible with our values.
Our model is not protectionist. We stress privacy,
but we invite everyone as
long as they respect our
rules which are based on
the ultimate right to protect
your intimate sphere against
intrusion of private companies and governments.
We don’t stop data flows
or force data localisation
in Europe. We allow them
as long as the laws are
respected.
We live in exciting times
and AI is already discussed
all over Europe and beyond.
It’s time that the European
Union, the EU governments,
companies and other stakeholders, step up their game
to help Europe become one
of the global AI leaders on
the one hand, and to ensure
that no one in our society is
left behind, on the other.
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Ilham Kadri

Chief Executive Officer, Solvay Group

Greater alignment between
governments and business will
pay off even more.

Reimagining Europe
towards a 21st-century
Renaissance
Europe is a rich continent,
diverse and colorful with
its unparalleled history. This is the birthplace
of the Renaissance, the
Enlightenment and the
Industrial Revolution. A
frontrunner for centuries
in open-minded, cross-border leadership and a global
exporter of invention,
science and innovation.
How times have changed.
These days, we look to
Silicon Valley or Asia for
innovation in digitalization
or robotization. Where
once German automotive
and engineering technology powered Europe’s
industrial economy, the
continent now lags behind
in setting up factories
to produce cells used in
electric car batteries and
renewable energy storage.
Who could have thought
that China would be

leading the electric vehicle
market.
Europe needs to re-imagine itself to create a
21st-century renaissance.
It won’t be easy. Global
challenges abound, from
climate change and ageing
populations to rising
inequality and a declining trust in mainstream
politics. The world trading
order and multilateralism
are under unprecedented
pressure.
European integration
has brought decades
of increased prosperity,
reduced poverty, new technologies, lower costs of living and new jobs, but too
many have been excluded
from those benefits. The
EU is the world’s largest
economy, yet one in four
of its young people risks
living in poverty. Youth unemployment is far too high
at almost 15 percent. It’s
no wonder many people
fear for their future.

That anxiety has fed
concerns over migration,
in turn fueling Brexit and
the rise in populist political
movements whose leaders
prize national sovereignty.
As they call into question the very idea of the
European project, they
undermine the EU from
within.
Strength in united
numbers
As national interests
clamor for supremacy,
protectionism is on the
rise. Countries turning
inwards are the opposite
of the open, interconnected networks we need.
Challenges such as global
warming and migration,
but also trade are complex
cross-border issues that no
state can resolve alone.
Strength is in united
numbers, not in separate
actions or isolated nations.
That does not mean it’s
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To become an inclusive, interconnected, innovative
Europe that seizes and maintains competitive
advantage globally, we need to harness the strength
of the diversity of its 27 nations.

all up to governments or
established institutions to
find solutions. Business
has a clear role to play, by
investing in innovation,
generating employment,
devising solutions for a
circular and lower carbon
economy. This will contribute towards countering
climate change – creating
a future that is sustainable
in social, environmental,
demographic, economic
and political terms.
Greater alignment between
governments and business
will pay off even more. We
must get better at converting research into improved
goods, services and production processes for the
market. For this, we need
public policies that support
investment in research and
development and encourage a better framework for
venture capital to nurture
start-ups for them to be
part of a European ecosystem rather than move
across the pond.

And we must address the
economic anxiety that
globalization, free trade,
automation and migration
have created for the ‘have
nots’. We need policies that
help distribute prosperity
more effectively and fairly
through society, such as
improved access to quality
education, lifelong learning, a better connection
between education and
business needs.
These are vastly difficult
issues that cannot be resolved overnight. It’s vital
that private and public
sectors cooperate closely,
with the stamina to keep
working at it year after
year.
Powered by diversity
To become an inclusive,
interconnected, innovative
Europe that seizes and
maintains competitive advantage globally, we need
to harness the strength
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of the diversity of its 27
nations. Slow-moving as
the continent is now, we
must unite to capitalize
on its heritage, academic
institutions, ingenuity and
rich array of cultures to
reinvigorate Europe.
My vision for the future
is a reimagined, reinvigorated Europe that is
openminded, confident
and cohesive. A Europe
that eschews isolationism,
and embraces the inclusion
of diversity. Diversity and
inclusion are high on the
agenda of our millennials,
the future custodians of
the European project. They
deserve to have a chance
to live their lives fully and
build a new Europe, full of
promises just like the generations who witnessed the
growth and development
of European integration
after the second world war,
just like my parents or like
me.

After all, the European
project by design is about
bringing together diverse
member states as well as
including their cultures,
thoughts and economies
for long term peace and
prosperity.
The glass is half full
Powered by this, we can
create an industrial and
technological renaissance.
Some exciting initiatives
are already underway. Take
battery technology, where
the European Commission,
several European countries
and consortia of companies
including Solvay are collaborating, creating what
EU Commissioner Maros
Sefcovic has called “an
Airbus for batteries”.
Today’s 80 stakeholder-strong European Battery
Alliance can help restore
the car industry to the heart
of the continent’s industrial base. It can contribute
strongly to Paris climate
goals through the electrification of transport, and
fulfill rising demand for
batteries that store energy,
as power generation shifts
from fossil fuels towards
intermittent renewable
sources. What an exhilarating idea: the EU opening a
new era of electrification.
For initiatives like this,
investment as early as

possible in the value chain
and adapting the European
single market to digital is
key. In this era of fastdeveloping digitalization
and robotization, we must
nurture a home-grown
European ecosystem of
disruptive thinkers and
start-ups. Universities need
to educate a talent pool
of digital natives who can
find technological opportunities in Europe, rather
than heading to the West
Coast or the Far East to
pursue their dreams.
All this requires the right
skills, the right entrepreneurial spirit, and the
right innovation-friendly
regulatory framework.
There’s a long way to go,
and the challenges we
face are so complex that
Europe’s glass might seem
half empty, at best. I prefer
to see the glass as half
full. Sometimes we focus
so much on the negatives
that we risk forgetting the
many positives. We mistakenly take for granted
Europe’s strengths and the
incredible benefits it has
bestowed.
The EU is the biggest
trading bloc on the planet
and largest trader of
manufactured goods and
services, the top trading
partner for 80 countries,
and number one for both
inbound and outbound
international investments.

GDP per capita is €25,000
for the EU’s 500 million
consumers. Since 2014,
12.5 million jobs have been
created. Economic figures
apart, the UN’s Human
Development index which
includes life expectancy
and education will tell
you that Europe is a good
place to live in. There is so
much to make us proud
rather than pessimistic.
We’ve come so far, and can
progress so much further, especially with the
opportunities of digitalization in our no-border, no
boundary world. Europe
was, is and will remain
a formidable force to be
reckoned with. We should
trust our millennials
raised in Europe to build
the Europe Union’s 21st
Renaissance.

We’ve come so
far, and can
progress so
much further,
especially
with the
opportunities
of digitalization
in our no-border,
no boundary
world.
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Silvana Koch-Mehrin

President and Founder, Women Political Leaders

Tomorrow’s Europe is a place which fully represents
its population and where democracy rule; a place
where being a woman or a man does not dictate the
role you can play in society.

A more representative
Europe with complete
equality of status, influence and power of women
and men
Under Section
“Interconneted”
Tomorrow’s Europe is a
place which fully represents
its population and where democracy rule; a place where
being a woman or a man
does not dictate the role you
can play in society.
Such Europe will be ruled by
a Parliament with women
occupying a slight majority
of its seats to mirror the
demographic composition of
the continent. So far, neither
the European Parliament
nor any national parliament
within the European Union
has come close to achieving
this. But it is in no way an
excuse for us not trying hard.
The next elections to the
European Parliament offer
Europe a precious chance to

pave the way towards a more
representative Europe.
Political representation
In most of the countries of
the European Union women
won the right to vote at the
beginning of the 20th century, but a hundred years later
equal representation in all
decision-making structures
is far away from being a
reality.
With 37% of its seats held
by women, the European
Parliament ranks behind
only the Parliaments of
Sweden (45%), Finland and
Spain (each with 41%) among
EU Member States. We of
course welcome good news,
such as Zuzana Čaputová
winning Slovakia's presidential election at the end of
March. However, in Member
States lead by women,
female representation in
parliaments hardly reaches
30%, and surveys such as
the The Reykjavik Index for

Leadership launched by
Women Political Leaders in
cooperation with Kantar,
reveal how people in those
countries are not at ease
with women as head of
government.
Achieving parity between women and men in
Parliament is not only fair;
experience shows how more
representative Parliaments
also engender greater public
trust - a commodity most
societies are in desperate
need of.
Women Political Leaders
Women Political Leaders
(WPL) is the global network
of female politicians, whose
mission is to increase both
the number and the influence of women in positions
of political leadership. Its
members are women in
political office – Ministers,
Members of Parliaments,
and Mayors.
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The Europe of tomorrow is a healthy one,
a region where women are represented
in all decision-making structures.

To accelerate progress,
women need three things:
communication, connection, and community. WPL
optimises the power of communication and connection
by building communities
of knowledge for women
political leaders worldwide
in all sectors whether we
talk about health, peace
and security, technology
and digitalisation, or energy
and the environment. WPL
believes that progress becomes possible by convening
women political leaders
who have the drive and the
influence to trigger positive change. WPL benefits
from the experience of such
leaders and the eagerness of
the next generation of young
female leaders which WPL
brings along in this process
inspiring them and providing them ways to pave the
future of our societies.
To this end, WPL has
launched a couple of years
ago the #Girl2Leader
initiative.

The role of evidence on the
journey to equality

views of women and men
differ.

Within the movement for
equality between women
and men, evidence is an
essential tool for both social
progress and the public policy to support it. Indeed, to
further the cause of equality
between men and women
there is a need to understand
values, perceptions and attitudes, the speed of change
(or the failure to realise it)
and the drivers and barriers
towards a fairer world.

The Reykjavik Index for
Leadership, and the wider
study behind it, analyse
attitude and perception in
order to understand how
much further we must go until being a man or a woman
is a non-issue when debating
someone's suitability for
leadership. The Index runs
from 0 to 100; a score of 100
means that across society,
there is complete agreement
that men and women are
equally suited to leadership
in all sectors.

The Reykjavik Index for
Leadership1 launched by
Women Political Leaders
in cooperation with Kantar
supports this journey to
equality for women and for
men. The first of its kind, the
Index measures how people
feel about women in leadership, assessing the perceived
legitimacy of female and
male leadership across
20 economic sectors and
giving insight into how the

The average Reykjavik Index
for Leadership for the seven
OECD nations in 2018 is 66.
The Index scores divide the
countries into two groups.
First, a group of four that
have higher indices: the UK
(72), France (71), Canada (71),
and the USA (70). The higher
scores in these nations are
an indication that progress
is happening.

The Reykjavik Index for Leadership is available at: https://womenleaders.global/wp-content/uploads/2018/12/Report_DIGITAL.pdf

1
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There is then a group of
three which are a step below:
Japan (61), Germany (59) and
Italy (57); people in these
nations are more likely to
think women and men are
unequally suited to leadership positions generally.
Dissonance between men
and women
Across the G7 nations, the
Index score is higher for
women than for men, with
an average score of 67 for
women and 61 for men. This
indicates that women in the
G7 are more likely than men
to view women and men as
equally suitable for leadership roles. This can be seen
within every individual G7
nation and in each of the 20
sectors researched.

score is above 75 for some
STEM careers: natural
sciences, pharmaceutical
and medical research; economics and political science;
and banking and finance.
These relatively higher
scores may be a result of
the investments into STEM
education and employment
for women and girls. And yet,
stereotypes about leadership
are seen to be perpetuated
in other sectors. Childcare
(44), fashion and beauty (46)
and defence and police (51)
are the three lowest scoring
sectors, with men and women less likely to think that
they are equally suited to
lead in these industries.
Europe and beyond

Sector variation

It is not by chance that
in 2015, when the United
Nations adopted with a
unanimous commitment 17
Sustainable Development
Goals (SDGs)2 to end poverty, fight inequality, tackle
climate change and ensure
that no one gets left behind,
included at the heart of each
of the goals, and as a goal in
itself, the empowerment of
girls and women.

People in the G7 were
asked about suitability for
leadership across these 20
economic sectors, from
healthcare to banking, engineering to childcare.
Encouragingly, the Index

Thinking that parity in
politics as a simple call for
a fair world disregards the
appropriate deployment of
half of Europe’s total talent
pool, with a huge bearing on
the growth, competitiveness

This difference in scores –
what we refer to as the dissonance – illuminates some
of the tensions and barriers
at play in the G7 nations,
not only in the workplace
but also at home and across
communities.

2

and future-readiness of
economies and businesses
worldwide. As the political
parties nominate and support their candidates for the
European Parliament, they
have the possibility to create
these opportunities. If they
do, they have a chance to
make history and represent
their societies better than
ever before.
The Europe of tomorrow is a
healthy one, a region where
women are represented in all
decision-making structures.
The Index is a powerful new
piece of research into the
tensions and stereotypes obstructing complete equality.
We can also use it as a tool to
work towards the Europe of
tomorrow.
A possibility to change the
Europe of the future is at our
doorstep and ready-available in the next months.

To accelerate
progress,
women need
three things:
communication,
connection,
and community.

United Nations’ 2030 Sustainable Development Goals Agenda, namely goal 5: Achieve gender equality and empower all women and girls
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Anna König Jerlmyr

Mayor of Stockholm, President of EUROCITIES

Our cities are the places where the fight
against climate change becomes real, where
technological innovation can help boost the
digital transformation, and where equal and
inclusive societies are made.

The Future of Europe
Depends on its Cities
Europe’s ability to tackle the
many challenges ahead is
dependent on developments
in our cities, and our ability
to work together across
levels of government. That’s
why Europe’s local leaders
are sending a wake-up call
to European and national
leaders at this critical time
for Europe, with the future
makeup of the EU institutions at stake.

build an ambitious agenda
for Europe, that works for its
cities and people.
Cities are at the heart of
Europe
Urban areas are home to over
75% of the EU population
and generate 85% of its GDP.
Our attractiveness to businesses, entrepreneurs and
investments are essential to
Europe’s prosperity, competitiveness and standing as a
global leader in innovation.

Our cities are the places
where the fight against
climate change becomes real,
where technological innovation can help boost the digital
transformation, and where
equal and inclusive societies
are made.

One of the biggest areas
of local level innovation in
recent years has been city
administrations’ willingness
to work with new business
models and share learning
with other cities.

EUROCITIES ‘city leaders’
agenda for Europe’, asks
European and national
leaders to work with cities
as partners to bridge the
gap between Europe and its
citizens. Together we can

In Stockholm, we have an
innovative partnership
between the public sector,
academia and industry called
Digital Demo Stockholm.
The aim of the initiative is
to facilitate and improve

quality of life for citizens in
the Stockholm region by
solving a number of social
challenges through the
development of smart digital
features. Simultaneously,
new knowledge is created for
future needs, and business
opportunities increase.
Digital solutions emerge
through research and development projects, so-called
demos, where researchers
and technicians collaborate
in developing useful technologies. They provide solutions
that can be tested, demonstrated and evaluated. When
a demo shows good results,
conditions are created for upscaled use, both in Stockholm
and elsewhere in Sweden and
globally.
Cities are the perfect scale
for testing out new ideas and
working with new partners, including academia,
civil society, start-ups and
the private sector. By sharing
knowledge, we bring greater
awareness to successful city
projects that can then be
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The EU needs to listen more and engage
more with its citizens.

replicated in other cities or
scaled-up to the national or
European level.
Of course, innovation carries
with it a certain level of risk.
Our public spending power
gives us an ability to make investments that match future
needs and drive transformation, but this is still public
money. That is why understanding the past successes
and failures of other cities is
invaluable. Several European
level funding options, from
cohesion policy to the H2020
funding programmes help to
share resources from the EU
budget for projects all over
Europe, which we can then
analyse.
This benefits knowledge
transfer, and with it the
return on investments in
innovative technologies.
Take the example of urban
mobility – an area where
cities are especially adept.
Transport automation could
help significantly reduce
traffic, energy consumption,
emissions and accidents, and
the need for on- and off-street

parking, which can be reclaimed for public use. On the
other hand, the widespread
introduction of cheap-to-use
automated vehicles could
encourage a shift away from
other forms of sustainable
transport such as public
transport and cycling, stimulating unnecessary travel.
The more we know about
the experiences of other
cities, the more we can
determine whether this sort
of investment is the right
one for our city. With this
in mind, a stronger Europe
should make greater efforts
to invest in replication and
upscaling to help develop
innovative projects - both
EU-funded and otherwise
- on transport automation
and in other areas, especially
those that are industry or
technology-led.
Participative governance
Local authorities are responsible for the implementation
of more than 70% of EU
rules. From finding housing
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for refugees to meeting
climate change targets, we
make the EU a reality for
people every day.
As the level of government
closest to citizens, we can
bridge the gap and help the
EU regain the trust of its
people. We do this in several
ways. Within our local innovation ecosystem we are
matchmakers for different
actors, building partnerships
with local businesses, and
creating networks that help
generate results.
For us, the question is not
whether we need ‘more’ or
‘less’ of the EU as we know
it. It is how best to arrive at a
Europe that demonstrates
results, regains the confidence
of citizens, while also showing
global leadership on vital
issues such as equal opportunities, quality of life and high
standards of public services.
The EU needs to listen more
and engage more with its
citizens. It can take inspiration from and use its cities
for this purpose to find ways
to create societies where

By working together, between cities and other
partners, including the EU, we can be the
change that Europe needs and help deliver
results that matter to people.

people come first. We know
from our experiences that
democracy requires participation, and that by creating
public policies together with
our citizens, we tap into an
innovative potential that
often matches urban and
European needs.
EUROCITIES recently
conducted a series of citizens
panels, in 20 cities around
Europe and many of our
member cities are testing
ideas such as participative
budgets, experimenting
with e-democracy or setting
meetings with local residents
to discuss urban planning.
Cities can be partners
towards a more positive
future for Europe
As city leaders we are
committed to European
collaboration, with businesses and other partners and at
all levels of government and
recognise our role in making
these things happen. To make
the EU fit for purpose we
must strengthen our tools for

working together to deliver
results where it matters to
citizens.
The EU has already taken
some positive steps towards
the inclusion of cities in decision making. For instance,
the Urban Agenda for the EU
promotes cooperation and
dialogue between all the different levels of government.
Going forward, we are asking
the EU and member states
to keep this strategic lifeline
for cities, and make it even
stronger, with clearer links to
the policy and decision-making processes at EU level.
Tackling poverty, inequality and a lack of affordable
housing in our cities is urgent
and is putting our European
social model – and ultimately
our welfare states – at risk.
The European pillar of Social
Rights is a much-needed
initiative and we are ready
to work with all levels of
government to ensure that its
principles improve the quality of life of all of our citizens,
especially those who need it
the most.

Our cities are also where environmental challenges come
together and where we have
the potential to show the way
forward. We need European
leaders to work with us to
adopt and implement the
vision of a carbon neutral
Europe by 2050. This should
include progressive policies
for cleaner and fewer vehicles
in our cities, investment in
public transport networks,
scale up support for energy
transition in urban areas
and make a decisive move
towards a circular economy.
By working together, between
cities and other partners,
including the EU, we can be
the change that Europe needs
and help deliver results that
matter to people.
EUROCITIES is the political
platform for major European
cities. We network the local
governments of over 140
of Europe’s largest cities
and more than 40 partner
cities that between them
govern some 130 million
citizens across 39 countries.
www.eurocities.eu
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Åshild Hanne Larsen
CIO & SVP, Corporate IT, Equinor

To sustain innovation, it will be essential to
collaborate, to encourage new skills and to
diversify the existing talent pool.

Emerging technology:
a uniting factor for future
Europe
As we stand at the threshold
of a changing Europe, its
future form and role may
seem a little unclear to
some. Political tension and
deep rifts in public opinion
dominate the conversation,
but there is at least one
thing that remains constant: the rise of technology.
To sustain innovation, it
will be essential to collaborate, to encourage new skills
and to diversify the existing
talent pool. These goals of
breaking down barriers
and working together could
serve as strong guidelines
for achieving the Europe
of tomorrow I envisage
and hope for. In the midst
of uncertainty, one thing
I am sure of is that emerging technology will play a
crucial role in achieving a
low-emission, digital, AI
driven European economy,
requiring businesses and

governments to communicate and function together
successfully for the sake of
progress.
Collaboration is key
While we often associate
collaboration with designing and bringing new
technology to life, it’s also
becoming increasingly
vital for fundamentals
like maintaining security.
With mass data breaches
hitting the headlines, it has
become more apparent
than ever that businesses,
industries and governments
need to show solidarity and
work in unison to tackle
sophisticated threats. In
my industry, the energy
sector, devices with built-in
sensors and intelligent
software are flooding the
market, opening new attack
surfaces for capable hackers
to exploit. Undoubtedly IoT
is set to have a revolutionary
impact on many industries

and services but it will be of
paramount importance to
set an international framework of standards.
There is power in sharing
knowledge, particularly
for fighting cybercrime, so
I believe this is something
that should be encouraged.
The Directive on security of
network and information
systems (NIS Directive)
from the EU is a strong tool
for such collaboration and
knowledge sharing between borders. At Equinor
we work very closely with
suppliers and vendors to
establish more detailed
guidelines and for creating
security best-practices
across manufacturers, striving to eliminate security
weak points. But cybersecurity cannot be ensured
through technical solutions
alone; education is key,
and new skills need to be
encouraged and harnessed
from far and wide.

TOM ORROW ’S EUROPE – I NCLUSI VE, I NNOVATI VE, I NTERCONNECTED I 61

Businesses, industries and governments
need to show solidarity and work in unison
to tackle sophisticated threats.

Talent of tomorrow
I foresee the Europe of
the future as an even
more prominent driver of
emerging technology than
it is today. But this will only
be possible with a constant
supply of fuel: new talent.
For example, the maintenance of IoT systems, the
programming of AI and
machine learning all require
a range of new skills, and
Europe currently has a
concerning skills gap that
threatens progress. To solve
this supply and demand
problem, governments must
work from the ground up to
revamp education systems,
encouraging a focus on
lifelong learning. We can’t
go on doing what was done
when I was younger, going to
university for five years then
entering the workforce without looking back. The future
will see a continuous cycle of
new technology emerging,
calling for new competencies to emerge with it.

Another thing close to my
heart is diversity: ensuring that new technologies
are being developed by a
diverse team of people. This
is not only valuable for generating the most innovative
ideas, but it will also be
another essential component in solving the widening
skills gap and maintaining
technology progress across
the board. I firmly believe
that diversity and inclusion
create tangible business value. The people who choose
an education and career in
technology today will be the
ones shaping the services
and products we will all use
in the future.
Obstacles to overcome
Working at Equinor, an
energy company producing
carbon effective oil and
gas and with a growing
renewables portfolio, I am
acutely aware of some of
the main challenges faced
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across Europe. As well as
the rapid pace of technology
development, my organisation is working amid
other realities like climate
change, energy transition
and geopolitical issues. All
the while we power the lives
of more than 170 million
people, enabling them to
cook, create, work and travel, quite literally turning the
wheels of society.
The primary focus for organisations in my industry
should be finding innovative, sustainable ways
to provide energy – with
climate-efficient oil and
gas at the core. The game to
transform the industry is
on and I believe a mindset
of radical change is what’s
needed to contribute and
make a real difference.
This approach can be
applied to a broad range
of industries, particularly
when it comes to embracing raw, cutting-edge tech
like AI, an area promising

The future will see a continuous cycle of
new technology emerging, calling for new
competencies to emerge with it.

revolutionary innovation
but still surrounded by
stigma.
Predicting the future is
hard and no one has all the
answers, myself included.
But when the next chapter
in our history has been written, I believe we will look
back and see that it was
the intersection between
people and new technology
that fueled the evolution of
both the industry I work in,
as well as the nations within
Europe.
A message to young
Europeans
Honestly, sometimes it
can be a bit scary to see
what’s going on in terms
of elections and politics,
not only in Europe but
also across the world. The
Europe I really want to see
is one with even less focus
on borders and more focus
on collaboration, enabled
by new technology and set

to have an increasingly beneficial impact on the way
we live and work. I want to
see a Europe in which there
is an open society where all
perspectives and capabilities are respected.
The trajectory we are currently on will not automatically take us there. If we
want change, we need to
commit to it, and be willing
to try, fail and learn to
achieve it. Everything that
is worth something requires
hard work and a solid dose
of passion. You can choose
to drive change from within
an organisation or political structure, or you can
constructively challenge
them from the outside.
Regardless, we need strong
voices with opinions and
enthusiasm. Whatever
you do – work to make a
difference, be it on a large or
small scale. Every contribution matters in shaping the
future of energy as well as
that of Europe.

If we want
change,
we need to
commit to
it, and be
willing to
try, fail and
learn to
achieve it.
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Cecilia Malmström
EU Commissioner for Trade

We are in a stronger position to
face the future if we team up with
likeminded friends and we let our
principles guide us.

One thing is for certain
– the future is difficult to
predict.
I am now into my final year
as European Commissioner
for Trade. When I started,
in 2014, we were negotiating a comprehensive
Transatlantic Trade and
Investment Partnership
(TTIP) with the US. There
were often protesters
outside my window. Across
the channel, a referendum
on Britain’s place in the
European Union remained
a pipedream for a vocal minority. Now, needless to say,
things have changed.
The best we can do in
uncertain times is prepare
ourselves as best as possible
to deal with all eventualities.
In trade this is no different.
Guiding our approach over
the past few years is our
conviction that we are in a
stronger position to face the
future if we team up with
likeminded friends and we
let our principles guide us.

On 1 February this year
the Economic Partnership
Agreement between the EU
and Japan entered into force.
A few weeks later MEPs gave
their green light to trade
and investment agreements
with Singapore. We are
already seeing the fruits of
our agreement with Canada,
applied since September
2017. The EU is still negotiating on many fronts
and will continue to do so
until the very last day of the
Juncker Commission. We
hope to formally conclude
new pacts with Mexico and
Vietnam by then, as well as
reaching political agreement
with the four members of
South American trade bloc
Mercosur, and New Zealand.
The EU now has 40 trade
agreements with 72 countries around the world – the
largest world trade network,
offering opportunities to
European businesses on
every continent. Signing
a trade agreement with a
country binds us together

economically, bringing our
businesses and citizens
closer together. It also
demonstrates shared values
and a common outlook on
the benefits of open trade.
This is especially important
when in a wider context
some of the major players
seem to have lost faith in the
rules-based system.
Values have also been at
the centre of our approach.
We’ve long known that trade
encourages growth and
supports jobs – 36 million
in Europe according to our
latest study. However, one of
the main takeaways from the
debate around the TTIP was
that citizens also want trade
to reinforce high standards at home and abroad.
Every comprehensive trade
agreement now includes a
sustainable development
chapter with legally binding
commitments on labour
rights and the environment.
Specifically on the climate,
our agreement with Japan
was the first of its kind to
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All of these issues will require us to work
together with other countries around the globe.
Not one of them can be solved by ourselves.
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include a specific commitment on the Paris climate
accord.
On transparency, the TTIP
experience showed us that
the old way of doing things
was no longer acceptable or
in fact desirable. Since then,
we have radically changed
the way that we negotiate
trade agreements. The public is brought in at an early
stage through consultations.
In addition, our default
setting is now to share
our documents with the
wider public early and often.
Compared to other countries we are streets ahead on
this, and – contrary to what
some initially thought - it
actually strengthens our
position in trade negotiations. This is because public
support is crucial to be able
to deliver a deal and nobody
likes to have the impression
that decisions that affect
their lives are being taken
behind closed doors.
Looking forward, the US
remains at the top of my
agenda, although for very
different reasons to 2014.
Today we are working on a
much more limited trade
agreement with the US
administration in order to
avoid a very damaging trade
war. The transatlantic relationship is a vital economic
artery supporting millions
of jobs. But more than that, it
is an alliance that delivered
us through some of the most
challenging moments of

the twentieth century. It is
essential that no more measures are taken that would
endanger this.
Furthermore, the trading
system that we built jointly
with the Americans after the
Second World War is now
at risk of collapse. Unfair
practices and rash unilateral
action are testing the World
Trade Organisation to its
limits. I cannot overestimate
how damaging it would be
if we do not find a long-term
solution to this impasse.
Our companies depend
on a stable global trading
environment.
In the future, other issues
will undoubtedly come
to the fore. Technological
innovation is rapidly changing the way we do business
across borders. Soon, the
way we deliver and consume
goods and services could
render the old rules obsolete.
In a positive step we recently
launched important talks
on e-commerce at the WTO.
This is only the start.
The climate is another
issue that will dominate
the political agenda for the
next decades. Although we
have made some important
strides on trade and climate
recently, there is still a lot to
do in this area. The EU is at
the forefront of these efforts.

the globe. Not one of them
can be solved by ourselves.
At our side the EU now has
a large circle of friends –
bound by trade - that will
help us get through the
difficult times and empower
us to grasp the opportunities of the future. In addition, our new transparent,
values-based approach has
convinced many citizens
that we are on their side.
Some still disagree with us
of course, but the protesters
are gone.
Our experience over the
last five years proves that
it is impossible to see
what is around the corner.
Nevertheless, I’m confident
that when it comes to trade
the EU is in great shape to
deal with whatever the world
throws at us.

Citizens also
want trade
to reinforce
high
standards
at home and
abroad.

All of these issues will
require us to work together
with other countries around
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Head, European Political Strategy Centre

We are once again on the cusp of
major, transformative change.

Shaping Europe’s Future:
An Opportunity that Can’t
be Missed
The French author Victor
Hugo once said 'The future
has many names. For the
weak, it means the unattainable. For the fearful, it means
the unknown. For the courageous, it means opportunity.'
Europe's founding fathers
were courageous and they
seized opportunities:
- Since the founding of our
Union, peace has prevailed
in Europe; now for over
seventy years.
- Democracy has taken hold.
Back in 1957, only 12 of the
current member states
were democracies. Today,
there are 28.
- Prosperity has risen
exponentially. In the past
twenty years alone, average
GDP per capita has almost
doubled. The increase has
been over tenfold for some
of our poorest members.

- But prosperity has always
been accompanied with
efforts to lessen inequality. Today, 26 out of 28
EU countries are in the
top category of the UN's
Human Development
Index. As a result,
Europeans live nine years
longer than the global
average.
We can be proud of all that
we have achieved together
and we are grateful to our
founding fathers who so
clearly seized the opportunity of turning a fractured
continent into a beacon of
peace, freedom, stability and
prosperity.
I believe that we are once
again on the cusp of major,
transformative change,
faced with deep and scarring
fractures – fractures that
in the words of Victor Hugo
need to be met with courage,
and not weakness or fear.

Let me explain:
First, the multilateral,
rules-based system has
come under pressure like
never before. Internationally
agreed rules and treaties are
now routinely broken while
institutions that govern
how countries interact and
collaborate with one another
are being undermined.
Secondly, digitalisation is
still a power for good but
increasingly also associated
with polarisation, disinformation, conspiracy. When
social media becomes an
ideological echo chamber, a
weapon of hostile state intervention, then our democracies are at grave risk.
Thirdly, war, famine, terrorism, climate disasters
– they are taking a toll, a
human toll, with more than
68 million displaced people
worldwide. That number is
set to rise, especially as the
effects of climate change will
harm those most who have
least contributed to it.
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We will not heal this fractured world without
these institutions that have unparalleled
experience in mediating, overcoming
differences, finding common ground.

I could go on about the challenges that this fractured,
volatile and unpredictable
world is facing; the new
and interconnected nature
of threats; the existential
questions that this generation – our generation
-- must find answers to. And
we must do so collectively.
And who would be better
positioned than the EU with
its decades of experience in
working together, often in
very adverse circumstances,
to take the lead?
An Economic Power with
Values and Principles
Even after the UK will depart
the European Union, the
EU 27 will still the world's
second largest economy, still
the world's largest trade bloc,
and still the world's largest
source and destination of
foreign direct investment
All this underpinned by the
Euro, shared by 19 of our
members, now the second

largest reserve currency in
the world, with 1.5 trillion
euro held by central banks
around the globe. In fact,
36% of international transactions are concluded in euros
(versus 39% in US dollars).
Defending the Rulesbased Multilateral Order
Stability is built on rules
– and the respect of these
rules. At a time when others
renege on international
obligations, we're stepping
ours up. Europe is now the
driving force behind the
Paris Climate Agreement,
and is leading the fight
against climate change,
being well on its way to meet
its own commitment to cut
greenhouse gas emissions by
20% by 2020.
Europe also continues to be
an ardent supporter of the
global rules-based multilateral order. We support and
believe in the Bretton Woods
institutions, the United
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Nations and the World Trade
Organisation. We will not
give up on these institutions
that have served us so well
in the post-World War II period. And we will work hand
in hand with them where
reform is needed. But let's be
very clear on one thing: we
will not heal this fractured
world without these institutions that have unparalleled
experience in mediating,
overcoming differences,
finding common ground.
Global Trade to Export
High Standards
Europe has worked hard to
safeguard and strengthen
the global trading system.
Protectionism is a real threat
and globalisation has once
again become a scapegoat
for shortcomings that have
more to do with domestic
policies than international
trade. That is why the EU has
developed a new policy tool
kit to 'harness globalisation'
-- not as naïve free traders

but as responsible countries
that know that free trade,
while beneficial, also has
downsides which need to be
cushioned with active social
policies.
To help overcome the
current void in global
cooperation, Europe has
also teamed up with key
countries – foremost our
G7 partners Canada and
Japan – to sign important
trade and cooperation
agreements, which have the
potential to raise standards, including labour and
environmental standards.
In the case of Japan, even
an adequacy agreement
on data is included, which
may well lay the ground for
a powerful alliance centred
not only around data privacy
but also data security. This
new generation of progressive trade agreements will
increase our international
competitiveness and appeal,
while safeguarding prosperity and values over time.
A Modern Industrial
Policy
As the world's leading manufacturer, Europe can be at
the forefront of the Fourth
Industrial Revolution: 80%
of exports – or some 4.3
trillion Euros – come from
our industrial leaders, many
small- and medium-sized
companies, often family
firms. It is now time to
secure a global level playing

field for these companies,
while also stepping up our
efforts for industrial leadership at home – starting with
better performance on innovation, higher investments
in emerging technologies,
and a business environment
where companies can not
only start up but scale up.

cancer. Blockchain technologies to bring transparency to
supply chains, giving users
the information they need to
make ethical and sustainable choices. This world is not
a distant dream but can be
within Europe’s reach, with
positive spill-over effects for
the rest of the world.

‘Brand Europe’ in a
Globalised World

A Stronger Europe in a
Better World

In a global environment
marked by volatility and
growing authoritarianism,
Europe has de-facto become
an important normative
power, some say even superpower. Our rules – such as
the General Data Protection
Regulation – often become
the global gold standard.
We are rightly proud of the
strong tradition that Europe
has for durability and excellence, and for the trust that
our products enjoy around
the globe.

We in the European Union
have over seven decades
of experience of creating a
shared future in a fractured
word. We know that by
acting together we can be
more than the sum of our
parts. We know the power
of compromise; it's what the
European Union is built on.
It's a strength, not a weakness, especially in a world
where strong-arm tactics
and democratic shortcuts
for the sake of expedience
have gained traction. It's in
this fractured world where
seemingly nothing of what
we thought and had hoped
we could take for granted –
rule of law, media freedom,
respect for women – can be
guaranteed anymore.

What would this type of
leadership mean in the
digital world? Imagine an
Internet that safeguards
privacy and security, that
is again a safe, fact-based
and respectful place for
exchange and information,
powered by technology
with purpose rather than
mere commercial exploit
– or even surveillance.
Artificial intelligence to
solve the world’s intractable
challenges, from climate
change and urbanisation to

In this age of impunity, we
need a strong defence of
liberal democracy. It's what
underpins the European
story, now and always. I'm
certain that Victor Hugo
would agree that it is an
opportunity that we cannot
miss.
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Disenchantment with the European
project has reached an all-time high in
most of Europe.

What lies in store for the
EU in the future?
Over the course of its history,
the European Union has
faced multiple crises, but it
has somewhat always managed to overcome them and
thrive thereafter. From the
initial failure of the Euratom
treaty and the European
Defence community, to today’s pressing issues such as
Brexit, terrorism, migration
and climate change, the
European Community has
had to always fight for its
endurance.
The current questions about
the future of Europe have
been treated, by some, with
a business-as-usual attitude
and even nonchalance. On
the other hand, I believe
that in recent years, citizens
have become increasingly disillusioned with the
European Project, which in
turn has seen the rise of farright extremists who regard
Brussels as the culprit of
all that is wrong! However,

unfortunately, in the average
citizen’s eyes, Brussels is
more concerned with vested
interests than it is with
their needs and concerns,
with their ambitions and
aspirations.
Disenchantment with
the European project has
reached an all-time high in
most of Europe. We are failing to convince people that
Europe truly represents their
interests and aspirations,
losing their confidence and
trust in the process and in
the project itself. The result
of the Brexit referendum
could be seen as a reflection
of this negative sentiment
surrounding the European
Union.
We need to understand that
the European project is not
a sine qua non, and should
not be taken for granted,
especially in one of the most
delicate and fragile times in
the history of the European
Union. Today, European
societies are still confronted

with extremism, radicalism,
and divisions, which run
counter to the concept of
open and inclusive societies.
Europe should be able to
provide what we need as
a citizen, as a worker, as a
company and as a consumer.
That is why the Europe of
tomorrow should become
more inclusive towards its
citizens and their needs.
It needs to be caring and
responsible, leaving no one
behind! It needs to contribute to the wellbeing of
our society, employees, and
consumers, to social justice
and to fight against climate
change. It needs to address
the global challenges we
face, including those related
to poverty, inequality,
climate, environmental
degradation, prosperity, and
peace and justice.
For me the European Project
is not an end in itself but a
means to enable us to offer
a better quality of life to
European citizens. In order
to do so, we need a social

TOM ORROW ’S EUROPE – I NCLUSI VE, I NNOVATI VE, I NTERCONNECTED I 73

The EU needs to place inclusiveness, solidarity
and common good at the core of its actions
cooperating with all members of society paying
attention to the poorest and most vulnerable
people in society and respecting human dignity
and equality to all.
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Ultimately, it is the citizens who will define
change and who will make things happen.

European Union that fully
supports the key values of
solidarity, democracy, equality, social justice, respect
of human dignity, human
rights and the rule of law.
Tomorrow’s Europe must
live up to these high moral
standards and values by putting them at the centre when
shaping and implementing
policies that impact millions
of people, both within and
outside of Europe.
Inclusiveness is the key. For
Europe to be the solution,
not the problem, we need
to adopt a fresh paradigm
of political thinking where
citizens’ priorities must,
from the outset feature as
a fundamental part of the
fabric of every piece of EU
legislation. The EU must fully respect human and social
rights and empowers each
person, family and community. The EU needs to place
inclusiveness, solidarity and
common good at the core
of its actions cooperating
with all members of society

paying attention to the
poorest and most vulnerable people in society and
respecting human dignity
and equality to all.
The vulnerability of people,
especially where poverty and
social exclusion are concerned should be a central
part of the future robust
social policies in Europe.
The successful implementation of the Sustainable
Development Goals across
EU policy areas, for example, will pave the way for a
better and more sustainable
future for all. They address
the global challenges we
face eradicating poverty and
inequality, tackling climate
change and environmental
degradation, bringing about
prosperity, and promoting
peace and justice.

things happen. The imminent European Parliament
elections will provide us
with a clear indication of
what people want and how
they envisage tomorrow’s
Europe.
My hope is that the message
that will be given will be that
people still believe in the values of the European Union
where all countries are able
to integrate with each other
in peace and solidarity ; a
message that Europe still
has much to offer for a
better society; a message
that Europe can still satisfy
healthy ambitions and aspirations; a message of hope
for all.
That is my Europe!

Come May, European
citizens will have a chance to
send an important message,
because ultimately, it is the
citizens who will define
change and who will make
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We need a Europe in which we can all look at each
other and recognise each other. A Europe in which
citizens are at the centre of each decision, where we
all have a place.

For a more sustainable,
feminist Europe that
is committed to young
people
We, the men and women of
Europe, are witnessing a crucial moment. On the verge
of elections that will return
a new European Parliament
and lingering uncertainty
about the terms under which
the United Kingdom will
withdraw from the Union, it
is more necessary than ever
to pause and think about
what we have achieved,
where we are and what we
want to be.
We must determine the
fundamental pillars upon
which to base the social
model in which we want to
live. Reflect on the legacy
we're going to leave for our
children.
We must decide whether
we want a society where
equality of opportunity
sees no-one left behind or
one where the safety net

of a solid Welfare State is
weakened. Choose between
a social state model or a
minimal-state society.
The rise of populism
But we must begin by recognising that we have not lived
up to the expectations of
citizens. That, from the start
of the financial crisis, many
in European society have felt
let down by the institutions
and by political leader’s
incapable of responding to
the problems of the society
we represented.
This discontent has been fed
upon by those who wish to
delegitimise the values upon
which our European Union
is built, destroy the advances
made in rights and freedoms
over this time and who want
to take Europe backwards
rather than forwards.
It is for this reason that we
must reconcile the idea of
Europe. The Europe that

protects the vulnerable; the
Europe of opportunities for
our young people, which
strengthens the business
and industrial fabric without
breaching employment
rights. The Europe that
guarantees the security
and defence of our fellow
citizens, that reaffirms the
commitment to the Paris
Agreement and the fight
against climate change.
The Europe that does not
look the other way when it
comes to what happens on
our coasts. The Europe that
unites without erecting walls
or borders. The Europe that
doesn’t give up on the talent
of women and that fights for
us to occupy the spaces that
we have historically been
excluded from.
We need a Europe in which
we can all look at each other
and recognise each other.
A Europe in which citizens
are at the centre of each
decision, where we all have
a place.
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Feminism and climate change are two
cross-cutting issues that will take on even
greater importance over the coming years and
will continue to be the mark of real change
in our societies.
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Ultimately, it is the citizens who will define
change and who will make things happen.

The Europe I believe in cannot become a threat to the
diversity of our countries, to
the richness of the cultures
that comprise our Union.
More women in spaces
of power
Feminism and climate
change are two cross-cutting
issues that will take on even
greater importance over the
coming years and will continue to be the mark of real
change in our societies. They
are a true revolution.
The future will be female
or there will be no future.
We cannot conceive of our
policies while ignoring half
the talent available. More of
us must occupy the spaces
where decisions are made.
We must put an end to the
photograph where women
are relegated to a secondary
level in positions of power.
We must also eliminate the
stereotypes and prejudices
that, from a very young age,
put women and men on
different paths.

Young people and climate
change.
Rethinking the model of
society in which we want to
co-exist also means aspiring
to a country model that
protects the environment.
It is time to overcome the
fear of the changes that are
essential in order to combat
global warming and abandon
the false dilemmas that only
make it impossible to aspire
towards a more sustainable
economy without damaging the labour market and
progress.
Citizens are also demanding
it from us, and especially our
young people. Let's listen to
them.
It is important to place value
on the talent of the younger
generations. The need to rely
on them. To not underestimate the genius, the
creativity and the skills of
a generation that has never
been indifferent to political
debate, but rather, has felt
that the political debate has

been indifferent to them.
There are the examples of
Alexandria Ocasio-Cortez
and Greta Thunberg: two
women who are showing us
the way and the agenda of
the challenges we are facing.
It is fundamental that
we move towards a more
inclusive Europe that is
committed to innovation
and tackles the challenge of
technological revolution. It
is essential to combat inequality, to aspire to a fairer
Europe in favour of a better
redistribution of wealth.
The Europe I believe in and
for which I work and will
continue to work is a Europe
where citizens feel that they
are heard, represented and
protected by institutions
which empower them, so
that they are the ones who
lead the real social, political
and economic change with
which to tackle the challenges of the future.
Challenges that are already
part of our present.
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We also need to work much harder
at developing an ecosystem that is
fully supportive of public private
partnerships.

The prospects of
One-Europe
In today’s climate of polarisation, it might be easy to fall
back on the assumption that
Europe is just a collection of
countries that just happen to
share borders. However, with
the many opportunities and
challenges we face, we must
have a vision of ‘One Europe’,
and develop an inclusive
European agenda to secure
the prosperity of all our citizens and young people.
This is essential for a number
of reasons.
Today, Europe is facing some
very real external challenges, from the isolationism of
America, to the emerging
power of China and the
growing weakness of the
multilateral institutions
that have done so much to
ensure peace and stability
in the post-war period. We
are also living through the
early stages of the Fourth
Industrial Revolution, where

AI, robotics and digitization
are transforming the world
of work and making even
white-collar jobs much more
precarious.
Handled well, these seismic
shifts in the global economy could benefit Europe.
For example, the World
Economic Forum estimates
that artificial intelligence
and robotics will create 58
million more jobs than they
destroy in the next 5 years
(The Future of Jobs 2018:
WEF). But we in Europe will
only be able to take these
jobs if we have developed the
right skills and capabilities
among our workforce, and
if we provide our businesses
with a framework in which
they can be successful.
What then is to be done? In
my view, we need to take
three key actions.
First, we need to develop the
right policy landscape to support the scale of innovation
that will be required to keep

up with our competitors and
compete in the new, digital
economy. In this context,
business should be seen as a
partner – not an enemy – in
the new Europe we are all
trying to build, and Europe
could do much to help by
reducing regulation where
it makes sense, making it
easier to employ people and
supporting companies that
are working hard to focus
their innovative power on the
big challenges that face us all
and need to compete globally. Who knows, with that
freedom and support, some
of the start-up companies of
today could be the Apple of
tomorrow.
In this context, I believe we
also need to work much
harder at developing an ecosystem that is fully supportive of public private partnerships, especially between
universities, corporates and
start ups. Together, we can
achieve a lot. One prime
example of what public-private partnerships – when
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Ensuring everyone is equipped with the skills
they need to succeed as they progress through a
changing economy is key.
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properly managed and
directed – can deliver is the
Advanced Research Centre,
Chemical Building Blocks
Consortium (ARC CBBC) in
the Netherlands, a project
that I am very close to. Here,
scientists, universities, companies and governments are
working together to address
some of the key societal challenges relating to amongst
others energy usage, as well
as issues associated with
the growing demand for the
finite supply of raw materials
through chemistry. This
is research of the highest
level and of the highest value
which cannot be completed
in isolation; it’s only with the
spirit of cooperation that the
consortium is managing to
shift the dial in one of our
most important economic
sectors.
Second, we need to think
carefully about the end to
which where we are directing
our new innovative endeavours. My own view is that we
need to focus our collective
efforts on projects that
address the UN Sustainable
Development Goals, particularly those related to tackling
climate change. This makes
sense for us all as citizens
living in a warming world,
but it also makes long-term
business sense, too: it is
estimated that between
now and 2100, the potential financial losses arising
from climate change could
run from $4.2 trillion to as
much as $43 trillion. At the

same time, climate-change
adaption and mitigation are
also predicted to generate
investment opportunities
worth up to $26 trillion between now and 2030 (source:
World Economic Forum).
These are figures that no one
can afford to ignore. The EU
would do well to examine
and stimulate the potential
of sustainable development
as an inevitable economic
opportunity to secure our
place in the world.
Third, we need to make
sure that we take everyone
with us as we build the new
economy in Europe and
tackle, head on, the challenges we face as a society. In this
context, one practical action
we should take immediately
is a commitment to learning
– not just from government,
but from businesses and individuals too. Lifelong learning should be a mantra we all
adhere to. Fancy becoming a
coder in your 50s?
Why not? Most people will
still have 20 years of working
life left in them by that
‘mid-career’ stage of their
lives. Why not future-proof
your life to adjust to the new
realities? Ensuring everyone
is equipped with the skills
they need to succeed as they
progress through a changing
economy is key: unless we
all – young and old – have a
place in the future of Europe,
we will not have the stable
foundations upon which we
need to build our future.

Look to the future
Simply put, the Europe
Union has a vital role to
play in ensuring that our
European society remains
competitive, diverse and
inclusive in the age of the
Fourth Industrial Revolution.
It must recognize that it is an
enabler and an accelerator
for business; but it must also
offer a vision for how we all
want to live; and it must fight
for the resources to bring
that vision to life. In other
words, it must build and
enact an inclusive agenda for
our unique ‘European way’.
In the end, it comes down to
cooperation. We are a Union
filled with nations. Diversity
is our strength, cooperation
our ally. Only if we share
these beliefs en masse, can
we be part of a united Europe
that has a strong future from
which we can go with real
confidence into the world.

In the end, it
comes down to
cooperation.
We are a
Union filled
with nations.
Diversity is
our strength,
cooperation
our ally.
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Solutions need to be developed in partnership
with them, talking to and learning from women’s
experiences and suggestions.

Investing in Rural
Women: Never Provide
Poor Solutions to Poor
People
Vanita Salunkhe is confident, enterprising and
successful. She runs a
printing enterprise, employs
40 women, and talks about
how, even though she was
married off at 16 and forced
to drop out of high school,
she has made sure that both
her daughters were highly
educated. “One of them is
a civil engineer,” she says
proudly, “and I put them
both through university.”
Vanita has come a long
way in the ten years since
she first came to Mann
Deshi, the organization I
founded in 1996. Then, she
was scared, insecure and
penniless. She felt that she
needed to work and give her
daughters a better future
than she had had, but she
wasn’t sure how to go about
achieving her goal. “Two
things motivated me,” she

muses now, laughing. “Mann
Deshi’s positivity that I could
do something for myself, and
my husband’s negativity that
I couldn’t.”
Once, addressing a group of
25 women, all new entrants
to the Mann Deshi Business
School, who were listening
to her with rapt attention,
Vanita said: “I was like you.
Even the person from I
bought the printing machine
told me: ‘Madam, ladies can’t
run this business’. When I
turned my first profit, and
was written about in the
newspaper, I sent the article
to him. He apologized.”
Vanita then added: “People
are always going to make you
doubt yourself. But look at me
– I am also from a small village, I also am not educated.
But I’ve done it. So can you.”
Vanita’s story is one that
I hear time and again
ever since I founded a
cooperative bank for rural
women in a remote part

of Maharashtra. I did this
because local mainstream
banks would not accept
deposits from them. Soon
after our co-operative bank
got going, we set up business
schools for rural women,
because they felt that getting
access to capital was not
enough. They needed knowledge, training and support
to set up and grow their businesses. And over the years,
whenever I ask women what
Mann Deshi has done for
them, the first thing they say
is that it helped them to start
believing in themselves. This
remains a very important
lesson for me.
Our national statistics
regarding working women
are grim. In the last decade,
over 20 million women have
dropped out of the workforce. About 25 percent of
the world’s underbanked
and unbanked women live
in India and at 17 percent of
GDP, the economic contribution of Indian women is less
than half the global average.

Anne Dixon, World Bank South Asia Vice President. Speech at the Economic Times 2018 Women’s Forum, Mumbai.
https://www.worldbank.org/en/news/speech/2018/03/17/women-indias-economic-growth
2
Mary Ellen Iskenderian (6 March 2018) Financial Inclusion: The Key to closing India’s Gender Gap http://idronline.org/financial-inclusion-the-key-to-closing-indias-gender-gap/
3
Ibid.
1
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Encouraging community voice, listening
to women, and simultaneously
nurturing leadership and entrepreneurship
are all powerful tools to helping local women.
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Working women face
enormous financial barriers.
Even though women-owned
enterprises have stronger
repayment records and are
twice as profitable, 80% are
self financed and face a $115
billion funding gap. A recent
survey of working women in
urban India found that nearly
80 percent of them leave their
investment and financial
decisions to their husbands.
Another important lesson for
me has been that while women initially lack self-confident,
there is no lack of awareness
of their constraints, and they
do not need to be ‘educated’
to behave in a more efficient
manner. Rather, solutions
need to be developed in partnership with them, talking to
and learning from women’s
experiences and suggestions.
Even our most recent financial innovation to develop the
first cash credit facility for
micro entrepreneurs at rural
weekly markets came from
the women themselves. Never
provide poor solutions to
poor people is a mantra I hold
close to my heart. And so we
have chosen not just to create
an institution for women,
but also to ensure that this
institution is owned and run
by women.
Nurturing, publicizing
and encouraging women’s
leadership is a core theme of
Mann Deshi’s work. Given the

enormous and multiple social
and cultural obstacles our
budding entrepreneurs face,
they need role models and
mentors. Such leaders help
them fuel women’s entrepreneurial dreams, and provide
the much needed emotional
and psychological support
through the small rebellions
they have to practice daily if
they are to succeed.
The women we work with are
all micro business owners,
most of whom have not completed high school. A significant number are not literate.
Yet they have made a success
of selling vegetables in the
weekly market, making and
selling home-based produce,
running small grocery shops
and managing hundreds of
similar enterprises. Alongside
their daily work, they run
the courses at our business
schools, sit on the board of
our bank, run our digital literacy programmes and have
founded our producer company for women farmers. Our
Community Radio is run by
and for women and it shares
powerful and inspiring stories of local, ordinary women
who have done extraordinary
things. It has a loyal following
of 50,000 listeners, is now
an app on Play Store and its
most popular radio jockey
is a non-literate 50-year-old
woman farmer who has a
wonderful talent for making
up songs for all occasions.

Today our bank has grown
because of these women’s
small savings. Thanks to
their contributions, we
have disbursed millions of
rupees in loans and have
reached nearly half a million
women through our various
programmes. In fact, a recent
evaluation of one of our most
popular business school
courses found that nearly
a fourth of women entrepreneurs who participated
were able to encourage other
women to start their own
enterprises.
As a leader of a women’s
organization in rural India,
my experience has demonstrated, time and time again,
that encouraging community
voice, listening to women,
and simultaneously nurturing leadership and entrepreneurship are all powerful
tools to helping local women
have more control over their
lives and the lives of their
families and communities.
“My courage is my capital,”
said Sugrabu Mulani, a farmer and entrepreneur, who
had been abandoned by her
husband and had put her four
kids through school, even
though she had never been to
one,” at a recent Mann Deshi
workshop. “When I saw that
my neighbor was able to start
her own business, I felt, if she
can do it, so can I.”

IFC and Govt. of Japan (2012) Micro Small and Medium Enterprise: Improving Acccess to Finance for Women-owned Businesses in India
SnehaPadiyat (July 2013) Less than 1/4th of working women make own investment decision: Study Business Standard https://www.business-standard.com/article/pf/less-than-1-4th-of-working-women-make-own-investment-decisions-study-113071700584_1.html
4
5
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It is time for Europe to regain its nobility. It should be
the one to choose what it will be in the future and this
choice belongs to the citizens.

The Recapture of Europe
"United through diversity".
To think about the future
of Europe is above all to
remember the audacity of its
creators. It is also to determine the vision that fits our
motto. The question is: what
unites us and what establishes our basis for the future?
The European Union is above
all the promotion of peace
and unity. Europe has known
political stability for 70 years.
As we are now used to peace,
we sometimes forget that it
is a real luxury; the current
international situation can
confirm it. We are so familiar
with it that some of us have
forgotten that the 2012 Nobel
Peace Prize was awarded to
the European Union. Peace
provides strong foundations
to build everything else that
matters in a climate of a
mutual trust.
Political stability has allowed
the economic development of
all members of the European

Union regardless of their
differences. This stability
has allowed Member States
to focus on their economic
development: growth, market
economy, social and technological progress as well as
economic cohesion.
Some did take it for granted
and took the chance of risking it all. As a result, Brexit is
about to happen. As such, the
announcement of Brexit has
created in most of us the anxiety of loss: will our recent history and everything we have
built the last 70 years come
to an end? As in a period of
mourning, we went through
all phases: from initial shock
to the questioning of what we
did actually have in common,
to anger at the circumstances
of the decision, to bargaining
to be the least injured… We
will eventually accept it.
The Brexit situation has
created a precedent. The
future of Europe has become
more uncertain. For the
observer it could take many

different paths: enlargement,
enhancement, stronger
cooperation between fewer
member states, reduction of
its competences… You name
it. Some even think that there
could be more “exiters”…
It is time for Europe to regain
its nobility. It should be the
one to choose what it will be
in the future and this choice
belongs to the citizens. As
long as we have not determined the path we want
Europe to take, Europe will
only oscillate, endangering its
very own existence. By giving
it a clear destiny, Europe will
stop giving the impression of
being in midstream.
For many Europe is hard
to understand, to the point
where it is spoken as the
"European bubble". The
European Union must make
its institutions and legislative
processes understandable
to all its citizens, not just
to a handful of those who
have studied it. On the other
hand, its citizens should also
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If Europe has to change, it should to be in
terms of flexibility. Rigidity is the enemy
of evolution.
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respond to this call and do
their best to be receptive.
Efforts must come from both
sides; otherwise, the distance
between Europe and those it
serves will only greaten.
Developing a European
vision means giving each
citizen the opportunity to
identify with Europe and to
embody it. The election of
our MEPs by direct universal suffrage was a first step.
Transnational lists may be
another.
The Europe of tomorrow
is the one that will echo in
the heart and minds of its
citizen’s by being closer and
proving its relevance in their
everyday lives. Not only
because Europe provides
great economic potential for
both collective and individual achievements but also
because it defends our values
and protects us.
The media has also a crucial
role to play in relaying and
explaining the impact of
the decisions that are made
at the European level. The
European Union is not only
about obscure regulations.
The European Union is about
Schengen, the Euro and
Erasmus! It is about States
who cooperate in the fields of
agriculture, justice, security,
foreign policy, environment
and development cooperation. We have the right but
also the duty to know Europe
better because of its implications into our daily lives.

By being many Member
States, we have to operate by
making compromises. States
with different realities and
configurations must agree
on common policies. As a
Belgian, living in the country
of compromises, I know to
what extent compromises
can be a richness as well as
a hurdle. A richness because
we can work together to
develop common approaches
that make us only stronger.
A hurdle because reasoning
at the European level does
not always correspond to
national realities. Yet, these
decisions have immediate repercussions at the
National level, like raising
more taxes to fund them for
example. Europe then is at
risk of becoming the perfect
scapegoat. There is space for
more accountability. Europe
should also be able to justify
its decisions and take its
responsibilities directly to the
citizens.
The Europe of tomorrow
should be able to show
flexibility, for example in its
budgetary rules and regulations. Some of us should
certainly continue to reform
our budgets. But Europe
should also be sensitive to
national realities in terms
of the need of investment,
the need of major structural
reforms as well as the political opportunities. Meeting
short-term European criteria
sometimes means making
choices that, in the long term,
are not the most suitable

for each country's economy.
Bureaucratic frameworks
should only exist to support a
vision and not the other way
around. Flexibility is to some
extent already foreseen in the
Stability and Growth Pact. It
is also clear that the European
Commission is already analyzing national realities with
a very professional but also
positive outlook.
If Europe needs to stay
focused on the respect of the
rules for all, it should certainly also be capable of reforming them quickly enough in
order to adapt to a rapidly
evolving world. If Europe has
to change, it should to be in
terms of flexibility. Rigidity is
the enemy of evolution.
I love Europe. As Europhiles,
we are often afraid to criticize
Europe, as it could seem to
validate the Eurosceptic’s
arguments. But love should
not be blind. Refraining from
any critique or analysis is not
loving Europe because it will
not help it to find its place
again in the long run. Europe
is full of great political figures
willing to take it forward.
They should succeed in their
quest if Europe helps them to
win the heart of its citizens.
The road might be long and
difficult, but as long as we
all share the same common
values, I remain enthusiastic
and confident that Europe
will continue to be a success
for everyone.
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In Europe we have the talents, universities, and we
really need to ensure we keep the jobs, the value
creation and the tax income here.

Europe is at a crossroads
“To move ahead in Europe,
we need to align the 27
agendas and create a truly
new European digital economy and society. We can’t
leave the digital opportunity
up to the Americans or the
Chinese, we need to take our
destiny in hands”
Europe is at a crossroads
Seven decades ago Europe
was created around the treaty
of Rome’s vision, and became
a beacon of peace, stability
and prosperity, built on a
diversity of culture, traditions
and ideas. Travel, study, work
and trade across borders,
one strong currency… How
come we don’t seem to trust
anymore this Europe that
changed our lives to the
better?
Europe’s place in the world is
changing. Europe is representing a falling share of the
world population and its

share of global GDP is expected to shrink to around 20% by
2030. Europe is facing a drastic change of its economy and
society, with pressure on its
social security foundations.
For the first time after the war
we risk that the next generation in Europe will be less well
off than their parents.

Europe should conquer
its place again

Europe’s has even more
challenges ahead: mobility,
urbanisation, climate change,
digital human capital,
security, migration… Today
Europe should address these
by showing strong leadership
and bold vision for future
generations. We’re at a critical
timing for a new chapter in
our history.

Stakes are high. There is as
much burning platform on
our position at world scale
today at the forefront of 4th
industrial revolution as there
was after the second world
war. Globalization requires
us not to balance the power
within Europe, but to unite
our power versus the US or
China.

The decisions we take today
will determine Europe’s
future place in the world. We
have to turn around from being a laggard in digitization,
watching value slipping away
with no big OTT company
in Europe, into a winning
trend for the next decades of
digitization.

Europe’s digital companies
can play a pivotal role by
creating the jobs of tomorrow,
driving the values of tomorrow and bringing the future
growth opportunities.

The opportunity is tremendous. Getting the digital
transformation right will
benefit Europe’s economy and
every European citizen, create equitable prosperity while
preserving our planet.

“In Europe we have the
talents, universities, and we
really need to ensure we keep
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Europe has a window of opportunity to undertake
ambitious reforms, stimulate job creation and
investment, and unlock new human-centric
economic dynamism and prosperity.

the jobs, the value creation
and the tax income here”

value in new domains like the
Internet of Things, Artificial
Intelligence or Cybersecurity,
to only mention a few.

Steering our destiny
Redressing the European crisis and acting as a true global
leader, will require strong
industrial vision, investment
strategy, unity, values and
standards, and a renewed
governance.
“Europe’s growth since the
start of the financial crisis has
been sluggish and faces some
difficult long-term challenges
on demographics and debt
levels. Europe has a window
of opportunity to undertake
ambitious reforms, stimulate
job creation and investment,
and unlock new human-centric economic dynamism and
prosperity”
Europe needs a more
ambitious, inspiring and
digital-centric vision and
strategy, set by strong
leaders. The Digital Single
Market plan counts many
realizations, however speed
is of the essence to unlock

There is no time to lose for
Europe. Other markets are
not only ahead of Europe
today but they are also
moving faster in building
the next generation of digital
infrastructures and in transforming their economies and
societies into the digital age.
Europe is too fragmented
and too slow.
As part of the digital transformation, artificial intelligence
will increasingly become a
main driver for improvement
and innovation in the public
and private sector. AI will
deeply affect the way we work
and live.
The importance of digital
skills can therefore not be
underestimated. It is crucial
that education policies across
Europe adapt to the new reality and strengthen their focus
on equipping citizens with
digital and computing skills
. Europe won’t be successful
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without a more prominent
and comprehensive digital
skills strategy. Business leaders state the lack of talent as
one of the major risks to unleash their digital growth potential, requiring Europe to
urgently review its education
system to avoid further talent
mismatch and to strongly
drive the enormous upskilling and reskilling effort of the
active population.
About 50% of the EU population is not properly digitally
skilled, yet in the near future,
90% of jobs will require some
level of digital skills. We can
build on a strong basis having
one of the strongest and
most accessible education
system in the world, but have
to make the shift to digital at
all levels now, include digital
skills in education curricula
and make it our number 1
priority. We owe that to our
children. We have to ensure
an important step up in
number of students - and very
importantly girls - in STEM
education, increase the offer
in specialized skills like cyber
security, data analytics, … but

Tomorrow’s Europe is a digital world leader:
inclusive, prosperous, safe and sustainable.
A more attractive place to start and grow
businesses. A place where our children and theirs
can continue to live their lives to the better.
also strengthen the overall
basic digital skills. Support is
needed towards enterprises,
to put in place an incentivising system of life-long
learning to ensure workers
future employability.
While Europe’s diversity
of cultures is a big asset
for innovation, we have to
maximise the potential of
a world-class data-driven
economy to generate more
growth based on innovation, customised services
and new business models.
Scaling up the innovation
ecosystems is an essential
part for competing in the
global economy. Europe has
to promote and oversee its
own global digital platforms.
Today we’re only trying to
catch up when it comes to
AI compared to the US and
China that are far more
advanced thanks to the
enormous investments in
these domains. More than
80% of the external AI investment is absorbed outside the
EU. If Europe doesn’t step up,
this will lead to a major setback for innovation and job

creation. Europe has to set
its breakthrough grounds of
innovation.
We can’t compete without
investing in our digital infrastructure that is at the heart
of the digital economy. Fiber,
spectrum, 5G, cloud…all
vital investments to create
more jobs.
As in the past, Europe should
be acting as a leader and set
the new norms and standards. We can make society
better and regain citizen’s
trust in setting the data privacy and ethical standards.
Also in cybersecurity, we
have to reinforce capacity by
combining and coordinating
efforts across member states
and with the industry, to
reduce economic loss from
cybercrime, that adds up to
hundreds of billions every
year.
Speed and flexibility are of
the essence to grasp the 4th
industrial revolution, requiring a review of Europe’s
functioning to be able to
move forward a Europe of 27

member states. This means
letting go the unanimity
principle and move to a
majority principle. Also,
go for European instead of
Country lists at elections, to
simply put the best teams
in place to lead Europe’s
transition.
Finally, Europe has to make
the environmental transition a top priority. We need
a serious climate action
plan and implement it in
a socially acceptable way.
That will require all actors
to participate, governments,
industry and citizens.
“Tomorrow’s Europe is a digital world leader: inclusive,
prosperous, safe and sustainable. A more attractive place
to start and grow businesses.
A place where our children
and theirs can continue to
live their lives to the better.”
A place that brings to
live again that unique
European dream from 7
decades ago: quality of life,
sustainability, peace and
harmony.
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